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Get the Right Perspective on War and Industry 


HE war is to be won. That is our main job. ._A 

decisive victory must be achieved. That is the 
paramount issue of the day. Ten million men must be 
thrown into war work. That is the message Wash- 
ington wishes to transmit. Industry is to be harnessed 
to the winning of the war. 

A most significant and confidential meeting with the 
editors of the shoe trade press was called by Chairman 
C. F. C. Stout of the Hide and Leather Section of the 
War Industries Board last Monday and a true perspec- 
tive was given of the relation of industry to war. The 
“Recorder” was most happy in its selection of the clean- 
up theme emphasized in our issue of May 25th, and 
one of the Washington workers endorsed the principles 
set forth in that number. Rest assured that with this 
closer contact with the men who have mandatory power 
that the “Recorder” will transmit and translate executive 
action so that the trade can govern itself accordingly. 

Regulations to date as articulated by the Com- 
mercial Economy Board have been simply “selection 
of best sellers.” From this day forth look for construc-' 
tive action based first on the war needs, second on 
economic progress, and third on conservation of man 
power, transportation, fuel and supplies, etc. 

Waste must cease. Sacrifices must be made. The 
trade is fortunate in having a serious representative in 
command in Washington who will do nothing but what 
is right, who will safeguard every dollar’s worth of 
merchandise on the merchant’s shelves, and who will 
see to it that production will go on without waste and 
loss. Mandatory regulations will be promulgated only 
after ample hearing, and when issued, will be enforced 
and will be sternly necessary. 


Naturally the War Industries Board must anticipate. 

It would never do for us to learn of a grievous short- 
age of material on the eve of that shortage. The War 
Industries Board, with its executive authority, must 
plan restriction months in advance so that industry can 
go on even though supplies are cut in half to permit 
their being spread over a longer period. This Board 
has the power to fix prices, to allocate materials and 
contracts and curtail the output of non-war products. 

The question must come in every man’s mind, how 
much can be sacrificed, for in that sacrifice comes the 
winning of the war and the strengthening of the indi- 
vidual. There will be a new alignment of materials 
under their economic values. The basic question to be 
asked concerning any wartime product is, has it a direct 
economic value as supplying a fundamental need. The 
great need of the time is labor, hand-work, man-power, 
sweat of the brow, “elbow grease,” physical exertion 
applied in the best way to the work of fighting a des- 
perate and deadly enemy. 

There is no line of American manufacturing which 
has more readily and faithfully met the national re- 
quirements than the shoe trade. E. P. Brown, presi- 
dent of the U. S. M. C., made a strictly true statement 
in his annual report when he said, “There never has 
been an hour when the progress of our arms has been 
impeded through the inability of our government to 
obtain the footwear so vital to the equipment of our 
troops.” The needs of the government have not only 
been met; they have been anticipated. 

The program of the Government has been most fair 
in making as few arbitrary rulings as possible and up 
to the present as little interference as possible. But 
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there is a unanimity of opinion in the entire industry 
that what regulations are issued will be competent to 
meet the wartime situation with fairness and justice 
to all. 


WASHINGTON WILL HELP—NOT 
INTERFERE 


By Frank R. Briggs 


ty is the purpose and desire of the Government—as 
represented to us—to move only as fast as condi- 
tions will warrant, but in all cases, to anticipate the 
situation in advance. To that end, the industry can do 
valuable work in assisting the Government through its 
several associations, not only in the aid their committee 
will give in furnishing information and making recom- 
mendations to the War 


HAVERHILL TO THE FRONT 
By L. H. Downs 


E are all Americans. Our soldiers, our money 

and our people are in the war to stay until the 

hour of victory comes hand in hand with the blessings 

of prosperity and peace. Then, we too, in common 

with every other community represented at this con- 

ference will be willing to do our share and lend our as- 

sistance in solving the problems of the future whatever 
they may be. 

Appreciating to the full the great value of our in- 
dustrial and commercial prestige and proud of all the 
traditions that mark our business progress, we prize 
above all else the great honor and the great heritage of 
Americanism. The names of the manufacturers who 

have helped to make 
*% Haverhill famous in 





Industries Board, but x 
through publicity and 
information circulated 
to, its members, in order 
that each manufacturer 
may have a_ thorough 
understanding | at all 
times, of such progress 
as is being made, and the 
reason for any regula- 
tion which the War In- 
dustries Board will from 
time to time put out. 
It will be well, in con- 
sidering the require- 
ments of the Govern- 
ment as the war pro- 
ceeds, to give consider- 
able _ attention and 
thought to the effect of 
each move upon after- 
war conditions so that 
the industry may find 
itself, under the pressing 
circumstances, in the 
strongest possible posi- 
tion when we will have 
reached a_ satisfactory 


produce. 


peace arrangement. 


The New Era—Democracy of 
Industry 


The men in uniform who are fighting for us 
are accepting our reason for war at its full sig- 
nificance and will make the world safe for 
democracy in government and our nation 
open for a broad democracy in industry. 
Business will be done at a profit but the men 
of brain and the men of brawn will share the 
gains more equitably than heretofore. I be- 
lieve the war period has taught us many les- 
sons and not the least of these the great truth 
that money is not the be-all and end-all of 
business, and that as the great majority of our 
citizens are more interested in wages and 
salaries than in profits and dividends they 
have in their power through unity of action 
and a proper use of the ballot to secure their 
legitimate share of the prosperity and happi- 
ness that our national wealth and industry 


—In speech by John S. Kent, before 
War Conference of New England 
Shoe Manufacturers. 


every trade mart in the 
world would fill a can- 
tonment with an army 
capable of setting an ex- 
ample of how to do 
things. 


FOREIGN SHOE 
SITUATION 
By Hovey E. Slayton 

EGARDING the for- 

eign shoe situation: 
There is hardly a shoe 
manufacturer in New 
England who has not 
begun to receive some 
inquiries from foreign 
countries for samples or 
for large quantities of 
shoes, so that the agent 
can be in a position to 
start business immedi- 
ately peace is declared. 
It cannot be denied that 
there is a tremendous 
shortage of footwear in 
practically every coun- 
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try of the world outside of this hemisphere and, if the 
war lasts a year longer, there will be a shortage on this 
hemisphere. So it would seem certain that after the war 
the shoe manufacturers’ business will be limited only 
in its sales by its production capacity, on account of the 
shortage in materials—the small supply in the market, 
of leather and other material to make shoes—and the 
shortage of labor, which will be some six months to a 
year in getting back to normal or fairly normal 
conditions. 
REMARKABLE ACHIEVEMENTS OF WAR 
DEPARTMENT 
By J. Franklin McElwain 
HE business organization of the War Department 
in Washington has developed so rapidly that we 
are hardly aware of its vast size or its potential strength 
or efficiency. The War Department at the outbreak 
of the war had an administrative organization of ap- 
proximately 3,000 with an army of approximately 100,- 
000. It now has an administrative organization of at 
least 25,000 and an army of approaching 2,000,000, or 
an increase in administrative organization of nearly 
800% and an increase in military organization of 
2,000 %. 

There is evident in Washington a grim determination 
to see this war through to a victorious conclusion. Peace 
through talk is absolutely tabooed. Deeds, results and 
sacrifices are what are demanded and needed. 


AWAKE, NEW ENGLAND 
By Alfred W. Donovan 
F New England is to keep its identity in the shoe 
manufacturing business, and to control the greatest 
percentage of production or output in the United 
States, then my message to you today would be that 
it is all important for 
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neither the manufacturer nor the banker, nor anyone 
else, to keep that merchandise on the shelves when it 
is possible through proper percentage of advertising 
and publicity to acquaint the shoe wearers of the 
world with the goodness of our New England product. 


HIGH TRANSPORTATION CHARGES 
MUST NOT REMAIN PERMANENTLY 


By Charles H. Jones 

If all the changes in transportation rates which have 
been ordered go into effect, and are allowed to stand, 
it seems to me a foregone conclusion that many of the 
industries now important in this section must dwindle 
and finally perish. Against such an eventuality as 
this, the business of New England should present a 
determined and united front. We cannot hesitate, in 
the face of a danger so imminent and a duty so clear. 
The very large proportion of raw material and food- 
stuffs consumed in New England necessarily comes 
from such a distance that the freight charge under 
any conditions must be an important item of cost. 
This means on the present basis of freight rates, that 
the high cost of living in New England can never be 
a thing of the past. Like the poor, it will be always 
with us. If we care to perpetuate the industries in 
which we are now engaged and hand them down to 
the next generation with vitality unimpaired, we must 
be prepared to make any sacrifice necessary to bring 
the rate situation in New England back to the lowest 
possible basis, and the most reasonable adjustment 
to the needs and customs so long effective among us. 
To reassure us, and lessen our apprehension in re- 
gard to the existing situation, it is said among those 
responsible for these changes, that any and every 
sacrifice must be made in order to bring the war to a 
conclusion as speedily as 

% = ~=possible and with this 





New England to forget 
the individual and to 
start the matter of prop- 
er distribution through- 
out the world of first- 
class articles such as we 
know the New Engalnd 
shoe to be. 

Good merchandise we 
have, but it benefits A 





Editorials by Trade Leaders 


Epitomized remarks of leading shoe manu- 
facturers before the New England Confer- 
ence of Shoe Manufacturers give in brief key- 
notes for the future. We have therefore em- 
phasized these terse expressions editorially. 


proposition, no one in 
New England is expect- 
ed to differ, but a very 
considerable number of 
men of wide experience 
in these matters are con- 
vinced that the railroads 
are not going back to 
their former owners. 
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Shoe Manufacturers Meet to Discuss Problems of New England and Nation 
Under War-Time Regulations, Importation Difficulties 
and Labor Shortage 


T the Copley-Plaza Hotel, June 5, the manufac- 

turers of New England met in a war conference, 
under the auspices of the New England Shoe and 
Leather Association. 

After the luncheon President Harry I. Thayer opened 
the meeting, stating the purpose of the gathering and 
asking for the patriotic co-operation of everyone present. 

As a special guest of honor, Brigadier General John W. 
Ruckman, U.S. A., commanding the Northeastern De- 
partment, addressed the session on the topic of “The 
War Must Be Won with a Decisive Victory.” He called 
for a speeding up of the whole country, the army, the 
navy, the industry and the public to overthrow the 
Kaiser and his minions. He said: “There can be no 
half way decision; it must be decisive. The war must 
fill every activity and interest of our people, so there 
can be no doubt as to the final outcome.” 


T. F. Anderson 
Sounds “Keynote” 


The keynote of the conference was sounded by 
Thomas F. Anderson, secretary of the New England 
Shoe and Leather Association. He pointed out in terse 
language the position of New England, of some of the 
handicaps and of the basic integrity and energy which 
must be put to the test of building shoes for war and 
for civilian wear. 

The following speakers addressed the gathering: 
John S. Kent, president of the National Boot and Shoe 
Manufacturers’ Association, who took for his subject 
“The Labor Problem in the New England Shoe In- 
dustry”; F. Franklin McElwain, whose subject was, 
“What the National Government Is Doing in Co-opera- 
tion with the Civilian Committees to Speed up War 
Industry.” Alfred W. Donovan of Rockland, Mass., 


took for his subject, “Advertising and Publicity in the 
New England Shoe Trade”; Frank R. Briggs of Boston 
spoke on “Effect Upon the Shoe Industry of the Work 
of the Conservation Branch of the War Industries 
Board;” Charles H. Jones of Boston spoke on “The 
Threatened Abolition of Differentials and Other Trans- 
portation Problems Affecting New England;” Herbert 
F. French of Boston spoke on “Cost Accounting as a 
Vital Need in Shoe Manufacturing”; Hollis B. Scates, 
president Massachusetts Retail Shoe Merchants’ Asso- 
ciation, spoke on “Some Friendly Suggestions to Man- 
ufacturers from the Viewpoint of the Shoe Retailer”; 
Robert P. Hazzard of Gardiner, Maine, spoke on “The 
Value of Trade Organizations to Manufacturers”; 
Hovey E. Slayton of Manchester, N. H., spoke on “Bet- 
ter Merchandising Methods for New England Manu- 
facturers”; L. H. Downs of Chas. K. Fox, Inc., Haver- 
hill, spoke on “Conservation in the Turn Shoe Industry.” 


Patriotic Resolutions 
Passed 


The following resolutions were unanimously adopted: 

Whereas, We in the American shoe manufacturing 
industry realize that the one dominating thought in 
the minds of all patriotic citizens of the United States 
at this moment is the crushing defeat of the sinister 
enemy, who through every possible agency of barbar- 
ism and savagery is striking at the very life of Chris- 
tian civilization; be it 

Resolved, That we pledge anew our loyalty to the 
President and Congress of the United States in the 
efforts they are making to aid our brave Allies in stamp- 
ing out this world menace, and that we dedicate our- 
selves to every necessary sacrifice and to practice every 
useful form of conservation, to the end that this right- 
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eous war against the aggression that contravenes the 
spirit of Christianity, justice and democracy shall be 
fought to its successful conclusion.” 4 


Don’t Abolish 
Differential Rates 


The conference desires to go on record in favor of the 
following recommendations: 

We urge upon the Director General of Railroads and 
the Interstate Commerce Commission, in the strongest 
possible way, the immediate revocation of the ruling 
abolishing the railroad freight rate differentials which 
have for so many years been in existence, and as a re- 
sult of which New England industry, including the shoe 
and leather business, has been so largely built up. We 
believe that this action, especially if it is to be made 
permanent, will work disaster to our New England 
manufacturing interests, inasmuch as it is obviously a 
discriminatory ruling, the effect of which will be to 
unduly raise rates on New England manufacturer pro- 
ducts going into competitive territory, while not ef- 
fecting any corresponding increase in rates to our busi- 
ness competitors. We believe that as a matter of simple 
justice this radical and disruptive change should not 
be permitted to take place. We also urge upon the 
Administration the desirability of modifying the rule 
requiring the payment of freight bills within 48 hours 
of presentation, inasmuch as this sudden change from 
a long-standing practice is likely to seriously affect many 
of our industries. 


Conservation of 
Heat, Light, Power 


We urge all manufacturers and merchants connected 
with our allied shoe and leather industries to utilize 
every possible method of conserving fuel in the form 
of heat, light and power, in order that the serious men- 
ace to our fuel supplies for the coming season may be 
in part overcome; and we particularly recommend all 
manufacturers to keep in close and constant touch with 
the New England Fuel Commission in Boston, for the 
purpose of benefiting by his official conservation sug- 
gestions and of co-operating with him in every possible 
way. 


All Americans 
Here 


We heartily commend the movement to Americanize 
all alien residents of our republic instituted by the 
Federal Government, and to be carried out in this 
community under the direct auspices of the Massa- 
chusetts Committee on Public Safety, believing that 
this is one of the most vitally necessary movements 
‘in connection with the paramount duty of winning 
the war. 
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Boost 
New England 


We also appeal to those in our industry to do every- 
thing in their power to increase publicity for New Eng- 
land as a shoe manufacturing section, to give better 


“support to their trade organizations, to make a con- 


scientious study of improved merchandising methods 
and to carefully study the new and modern method of 
financing sales of merchandise known as trade accept- 
ances, with a view to having our entire industry ulti- 
mately adopt this efficient practice. 

We also desire to appeal to the daily newspapers of 
New England to give a larger degree of news space 
and editorial attention to matters affecting the business 
activities and interests of our community, in which 
respect too many of them today are disappointingly 
negligent. 


A New Democracy of Industry 


A Remarkable Speech on the Relation of Labor to 
Capital and of the Equitable Distribution of 
Profits of Brain and Brawn Production 
By JOHN S. KENT, President Nati I Boot and Shoe 


Manufacturers’ Association 





The labor problem is a serious question for solu- 
tion from any angle at any time. It is as perplexing 
from the viewpoint of the employee as from that of 
the employer. On the one hand we have the increased 
cost of production, difficulty of operation, the growth 
of indifference to efficiency and the frequency of unrea- 
sonable demands. On the other hand we confront the 
increased cost of living, the maintenance of good work- 
ing and living conditions and the right to enjoy as well 
as to exist. 

The old idea of the right of ownership by the em- 
ployer and the liability for service by the employee 
has been succeeded by the new conception of mutuality 
of interest and equitable distribution of earnings or 
profits of business. 

While there were two men for each job and work- 
men preserved independence of action, capital could 
dictate wages. Now that two jobs exist for each man 
and workmen are organized and educated, labor is 
in control. 

Under old conditions production was easy and profit- 
able to the manufacturer. Under new and existing con- 
ditions there is little chance for speed in production 
owing to scarcity of labor, and wages are rising because 
of competition for the laborers’ services. 


An Equality 
of Opportunity 


If we really believe in the democracy we profess, 
then we must accord to every worker complete equality 
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of opportunity and a fair chance to make the most of 
himself. In planning production, cost of labor must 
be a first consideration and not the last. Low wage 
centers will not prove so strong an attraction for man- 
ufacturing enterprises in the years to come, for the 
reason that hours of labor, conditions of employment 
and wages will very likely be matters of national in- 


stead of local concern. 


National, Not Sectional, 
Standards 

It will not be impossible for conditions to so shape 
themselves in the near future that the shoe manufac- 
turers in Brockton, St. Louis or Manchester will figure 
labor in the different grades at the same cost for each 
grade, and there will be no more variation in cost of 
production than overhead expenses and profit will make. 

We have now almost fixed charges for materials (one 
manufacturer buying just about as cheaply as another) ; 
fixed charges for use of machinery and transportation 
and with fixed charges and universal laws for labor 
the manufacturers’ business acumen and progressive 
ideas will be devoted to quality of workmanship; at- 
tractiveness of style and adaptability to demand if he 
is to hold a place among the leaders of industry. 

As a result of the war we shall have not only dem- 


ocracy with the big “D” for governmental policies, but 


democracy with a small “d” in all our dealings with our 
fellow citizens. 

We are not so much afraid of government ownership 
of railroads and express companies as before we realized 
the sometimes dishonest and often inefficient manage- 
ment of such institutions. Most of us believe that the 
present Federal Banking System is the best in the 
world, even though it was left to the inexperienced 
Democrats to put it in force instead of the great finan- 
ciers of the opposite party. 


A Conscription for 
Army and Industry 


Even our tremendous taxation system for war and 
Government is accepted with little complaint, because 
it falls fairly upon rich and poor. Conscription for the 
army or for industry is meeting the approval of the 
people because the rich man’s son and the poor man’s 
son march off shoulder to shoulder and share the dan- 
gers and the privations together. Mutual sacrifice 
and mutua! reward; equality of effort and equality of 
opportunity; democracy that covers all races, all creeds 
and all colors. The men who are fighting have these 
things in mind, and when they come back and leave 
the ranks of the army or the navy for the ranks of the 
workers and the business men they will not forget. 
They will come back to us with a feeling of comrade- 
ship and helpfulness and an understanding of the things 
worth while in life that will permeate every fibre of our 
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national existence. They will make the laws, fill the 
positions of political honor, direct and man our great 
enterprises. “They will have earned the right to enjoy 
the liberty and fraternity and equality that their sacri- 
fices have won. Do you fancy they will not demand 
something more than a bare living from the industries 
that give them employment; from the mines they 
work; the farms they till; the railroads they run and 
the ships they navigate? 


Realized Power 
of Organization 

They have realized the power of organization in their 
military and naval training. They have seen the result 
of independent effort to make wages follow the ever 
rising cost of living. They will form not a labor union 
but a national union to enforce collective bargaining for 
wages, arbitration of differences and recognition of the 
workman’s right to be healthy, happy and content. 

Ten million men will be directly or indirectly con- 
nected with the army, navy or war industries before 
German autocracy is destroyed. 


Ten Million Men 
in the “Sun” 


Ten million men who must have a place in the sun 
of prosperity and a voice in making laws and lawmakers. 
They will have learned the true meaning of democracy. 
They will know that it is better to have a majority of 
the people sharing in the earnings of industry and 
living in comfort and content than a small minority 
claiming the lion’s share and passing out to the mass 
of people enough for the bare necessities of life. 


Great industries have been measured by the great 
fortunes that owners have accumulated. They were 
profitable to a few individuals. The time is coming 
when great commercial enterprises will be judged by 
their services to the community in which they exist and 
by the fairness of distribution of the earnings they 
produce. 


Collective Interests 
of Men 

Collective bargaining for wages and conditions must 
be the method of the future. Everything points to 
organizations of employers dealing with organizations 
of workmen and with governmental regulation of in- 
dustry. Every difference that arises can be made the 
subject of arbitration and decisions of regularly con- 
stituted boards will have governmental authority behind 
them. The higher wages and broader interests of em- 
ployees in the industries in which they are employed 
will cause a vital interest in the welfare of the business 
and a mutual desire of employer and employee to 
promote its prosperity. 
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As a rule employers have opposed movements for 
shorter hours, better conditions and higher wages; 
they have fought against organizations of workmen and 
have done very little to encourage a spirit of co-opera- 
tion between employers and employees. Some have 
thought that the way to the heart of working men and 
working women is by charitable or social organizations, 
welfare work, clubs, etc., but such efforts have usually 
failed, because the American workman wants to stand 
on his own feet and earn his own way. He is not look- 
ing for gratuities or free lunches or free amusements. 
He knows that the real reason for these things is to 
keep him satisfied with his present emnlovment and 
to control his wages. He wants all he can get for his 
labor, just as his employer wants all he can get for his 
product, and they both want their pay in cash and not 


in favors. 


No Standing 
Still with Labor 


There is no such thing as standing still in dealing 
with labor, and if business is to progress then wages 
should always be just above the peak line of commodity 
prices or unrest will follow. 

Opposition to organization has resulted in bringing 
to the front a radical and often unreasonable leader- 
ship in labor unions. Recognition and co-operation will 
develop a conservation that comes with responsibility 
and will bring to the front from the ranks of American 
labor the same type of men that have become our 
captains of industry and our great employers of labor. 

The shoe industry within the last generation has 
produced a Douglas, a Keith, an Endicott and a Mc- 
Elwain; men who were wage earners only a few years 
ago. There is as great genius in the ranks of workmen 
today as twenty to thirty years ago, when these men 
laid the foundations for their great success. Can the 
genius of the American shoe industry be better em- 
ployed than in solving the problems that arise in the 
relations of capital and labor, and can our people and 
our Government do a greater or more necessary work 
than in encouraging and commending their efforts in 
bringing about organization of employers and employ- 
ees? We must have a system that will abolish strikes, 
slacking in production, discordant agitation, and sub- 
stitute co-operation, conciliation, and arbitration be- 
tween the American citizen who works for wage and 
his fellow citizen who works for the profits of business. 

Many of the policies we are putting into practice in 
industry to help win the war will be continued after 
the war. 

The necessity of efficient production, regulation of 
imports and exports and encouragement of business 
by the Government in our competition for the world’s 
markets will be more apparent then than now. 
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A National 
Labor Board 

I see no reason why the creation by President Wilson 
on the 8th day of April, 1918, of the National War 
Labor Board has not opened the way for a National 
Labor Board. The necessity for such a board in time 
of war is apparent, and I believe its continuance after 
the war will be desirable. The principles of this board 
as approved by the President, the American Federa- 
tion of Labor, the National Industrial Conference 
Board and many representatives of workmen and man- 
ufacturers provide that there shall be no strikes or lock- 
outs; that workers have the right to organize and to 
bargain collectively through chosen representatives; 
that employers have the right to organize in associa- 
tions and groups and to bargain collectively through 
chosen representatives; that employers shall not dis- 
charge workers for membership in trade unions nor 
for legitimate trade union activities; that the workers 
in the exercise of their right to organize shall not use 
coercive measures of any kind to induce persons to join 
their organization nor to induce employers to bargain 
or deal therewith. 


Continuance of existing conditions is provided for; 
equal pay for equal work when women are employed 
in place of men. It covers hours of labor, maximum 
production, mobilization of labor, recognition of the 
customs of localities in labor standards, wage scales 
and other conditions; the right of all workers to a 
living wage and the fixing of a minimum rate that wili 
insure the subsistence of the worker and his family in 
health and ‘reasonable comfort. 


The Solution of 
Labor Trouble 

No one believes the plan beyond criticism; many 
modifications will doubtless be made, but perhaps the 
foundation may be here for a more perfect structure 
than anything we now have. 

The board as now organized consists of men of na- 
tional reputation in labor and industrial circles, and 
is headed by one of the greatest Americans of our 
generation, William Howard Taft. Perhaps the re- 
sults of his work in this new capacity will prove as 
beneficial to his countrymen as any of the great under- 
takings which have succeeded because of his honesty 
of purpose, judicial qualities of mind, remarkable ability 
and breadth of vision. 


Any plan that offers a solution of our labor problems 
is worth consideration. Any plan that has so strong 
an endorsement should be tried. 

Perhaps after the war is over and we have made 
the world safe for democracy we shall find a solution 
for our labor troubles through industrial democracy, 
backed by the good will and co-operation of American 
employers and employees. 
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Charter Members and Executives, Tri-State Shoe Retailers’ Association. 
Arkansas, Tennessee, Mississippi. 
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Hi. Meadors: 
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Nashville, Tenn. 





President Thomas 
w. Sherron 
ef Memphis. 


Secretary Treasurer 
R. E. Caradine, 
Memphis, Tenn. 





Three Square Banquet of Tri State 
Merchants. 
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Aggressive House in New and 
Larger Quarters 

NEW YORK:—An affair of considerable interest 
in the wholesale branch of the trade occurred on Wed- 
nesday, May 22nd, in the opening of the new estab- 
lishment of A. H. Ginzberg-Gordon Co., Inc. The new 
building, 141 Duane St., was crowded all day with 
visitors, who were present for the purpose of wishing 
this enterprising organization success and prosperity 
in its new quarters. This new location marks the third 





Red Cross workers collect large sum at opening of A. H. Ginzberg-Gordon Co.'s 


sample rooms, New York. 


change in the third year of the existence of the com- 
pany, and like its predecessors was required by the 
growth of the firm’s business. The new warehouse is 
a five-story and basement building, all of which is taken 
up with the needs of the company. The first floor is 
very artistically appointed and is devoted to the needs 
of the salesrooms, the clerical force and the executive 
offices. 

One of the principals of the firm, in speaking of the 
policies of the house, said that the aggressive, effective 
methods that have proven so successful in the de- 
velopment of business in the past will be continued, 
and with the improved facilities offered they are satis- 
fied that not only will they be able to give their cus- 
tomers better service than ever before and better shoes, 
but that they will be in a position to take on a larger 
volume of business. 


Death of Shoe Manufacturer’s Wife 


Mrs. Edith White, wife of Loring Q. White, of L. Q. 
White Shoe Co., Bridgewater, Mass., died in Baltimore, 
Md., June 5, following an extended period of ill health. 
Mrs. White, who was a daughter of J. Q. A. Whitte- 
more of Newton, Mass., leaves, besides her husband, a 
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son, Ralph, and daughter, Adena. Mr. and Mrs. White 
have for many years resided in Brockton, where Mr. 
White was formerly engaged in business. The family 
will receive sincere sympathy from the trade in their 
bereavement. 





Industrial and Educational Features 
of the Boston Shoe Style Show 


With 150 exhibits of shoes, leather and supplies, the 
Boston Shoe Style Show partakes somewhat of the 
character of an educational expo- 
sition. Not only the new leathers 
and tannages will be explained by 
experts in the Leather Hall, but 
information will be given as to the 
stock outlook for the future and 
just what wearing qualities there 
will be in the leather not requisi- 
tioned by the Government. This 
feature alone would make a visit 
to Boston worth while, for mer- 
chants must get a first-hand 
knowledge of the new materials go- 
ing into footwear. In view of the 
extent to which the style show has 
developed, the leather men will 
display on living models, both 
men and women, their leathers 
separately and distinctly from 
shoe manufacturers’ displays. 

Fifteen thousand personal invi- 
tations have been sent out by R. 
J. Walsh, under whose personal direction the Boston 
Shoe Style Show is being conducted. 





Factory Patriotic Meeting 

NEWARK, May 24, 1918.—The entire factory force 
of the Boyden Shoe Mfg. Co. turned out at a presenta- 
tion by themselves of the national colors to the Boyden 
Company. The noon hour was given over to the 
exercises, which were of a somewhat elaborate and 
extended nature. 

The Newark Firemen’s Band started the ball a-rolling 
with a selection, “Over There.” This was followed by 
the relation of the personal experience of an American 
ambulance man who has just returned. 

The presentation of the flag was followed by the 
principal address of the day, which was made by Rabbi 
Solomon Foster, who took as his topic, “The Signifi- 
cance of the Flag.” Little Miss Morgan of the fitting 
room had the honor of raising the flags, which in 
addition to Old Glory consisted of the service flag, 
with its eight stars, the Third Liberty Loan fiag, 
which the company employees had won in the drive 
just completed, and the Italian flag, in honor of the 
day. 
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Death of F. W. Clarke 


F. W. Clarke, eastern representative of Carl E. © 


Schmidt & Co., Inc., Detroit, Michigan, died very sud- 
denly Sunday, June 2, at his summer home near Bos- 
ton. His death came as a shock to his family and 
friends alike as he was apparently in the best of health. 

Frederick Wilcox Clarke was born in Chicago May 
6, 1851, where he 
spent his early life. 
He received his ed- 
ucation as a civil 
engineer at Wes- 
leyan University, 
Middletown, Conn., 
of which he has 
been a trustee for 
fifteen years. He 
helped build the 
first railway belt 
line in the city of 
Chicago and was a 
recognized author- 
ity in his profes- 
sion. 

He later left his 
engineering calling 
to engage in the 
manufacture of up- 
per leather under 
the firm name of Sharpe, Clarke & Co., in Chicago. 
He continued with this firm for twelve years, leaving 
it to become the ,eastern representative of Carl E. 
Schmidt & Co., Inc., which office he has held for the 





F. W. CLARKE 
1851—1918 


past eighteen years. 

With characteristic thoroughness Mr. Clarke mas- 
tered the details of leather production and became an 
authority in tanning. His opinions were highly valued 
by his firm and associates and he was frequently con- 
sulted as an expert on tanning problems and lately by 
the Government in its war preparations. 

Some years ago he became a member of the firm of 
Carl E. Schmidt & Co. and one of its directors. 

Mr. Clarke was most fitly characterized as a gentle- 
man of the old school and his death is a distinct loss 
to his firm as well as his large circle of friends and ac- 
quaintances. He was a lover of outdoor life and an 
enthusiastic equestrian and yachtsman. He was also 
an active member of the University Club, serving on 
the admission and executive committees. 

He is survived by his widow and four children: Mrs. 
A. W. Fairbanks of Brookline, Mrs. C. O. Zerrahn of 
Boston, Miss Elizabeth Clarke of Brookline and Lieut. 
Stanley Clarke, U. S. A., now stationed at San Antonio, 
Texas. The funeral was held from his late residence 
in Brookline, Thursday, June 6. 
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New Shoe Factory for Milwaukee 


Recently there has been incorporated in Milwaukee 
a new organization known as the Edmonds Shoe Com- 
pany, the original incorporators being W. A. Edmonds 
and G. E. Musebeck. Mr. Edmonds was formerly 
connected with the Harsh & Edmonds Shoe Company, 
and Mr. Musebeck was for a long period of years con- 
nected with the United Shoe Machinery Company, and’ 
more recently with a number of leading western shoe 
manufacturers. Associated with these gentlemen is 
C. A. Dickens, who has been highly successful in sales 
and advertising promotion, and G. O. Peterson, who 
has within the last few years acquired an enviable rep- 
utation in office management. 

The factory, which is located at Burleigh and Weil 
Streets, will be devoted to the manufacture of but one 
shoe, known as the Edmonds Army Shoe. 

The company has selected the latest, improved Dr. 
Munson regulation U. S. Army last, but has made some 
changes so as to insure better fitting qualities, and thus 
better adapt the last for civilian purposes. This shoe, 
upon which this new company will specialize, will be 
carried in stock in sizes from 5 to 12 and widths A to EE. 





Post Graduate Course in Practipedics 


DETROIT, June 5.—Local dealers are anticipating 
a very busy week beginning Monday, June 10th, for 
on that date the American School of Practipedics will 
open their post-graduate course in practipedics at the 
Statler Hotel. This will complete the school’s itinerary 
until July, when four weekly sessions will be given in 
Chicago. That practipedics is an invaluable asset to 











Classroom on Foot Anatomy. The final lecture in the Course in 
Practipedics given at Boston. 


every man fitting and selling footwear wili be attested 
by the thousands of men and women who have al- 
ready attended these classes in other cities. 

A large attendance is expected, and especially will 
the surrounding territory be well represented. Wilson 
Davy Co. of Clare, H. Grey Hodges of Chatham, Ont., 
Roland Frink of St. John and Earl F. Hall of Owosso 
will have one or more representatives in attendance. 
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Make Your Windows More Effective 


The Public Is from Missouri—The Windows Are the “Show Me” of the Store 


We are all familiar with the 
| idea that the man from Missouri 

must be shown to be convinced. 
The public is from Missouri. 
The store that sells the shoes 
must show them. The windows 
are the “Show Me” of the store. 

There are two general styles 
of arrangement of the merchan- 
dise in shoe windows. One is 
called a unit display and the 
other a stocky display. 

The unit display is made up 
of a number of small indepen- 
dent displays arranged together 
to form a pleasing whole. As 
a rule this makes an open or thin display. The advan- 
tages of this class of display lie in the beauty of the 
arrangement and in the fact that one or more styles 
may be particularly brought forward with a good chance 
of bringing them especially to the attention of those 
who view the display. The beauty of arrangement 
adds value to the merchandise, the special unit brought 
to the notice of the prospective customer makes the 
sales. 














What to Show 
in “Price” Time 

The stocky display may be composed of units as 
well as being just a massive showing of merchandise, 
but the units are so closely arranged and are so sym- 
metrical that the unit arrangement is lost sight of in 
viewing the whole display. Stocky displays are suit- 
able for showing lines during sale times when “price” 
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No. 2 


is made a prominent feature of the window’s message, 
but when the idea of quality and style is to be brought 
out prominently the unit or open display is the better 
one to use. 


The first setting suggests the use of an open unit 
display. The setting itself is an open one, permitting 
the permanent background to show through, in reality 
using it to bring out the lines of the setting. This kind 
of a setting may be used with elaborate permanent 
backgrounds with good effect. It does not completely 
hide the beauty of the permanent polished wood-work, 
and it permits of decorative effects in connection with it. 

There are really two suggestions in this illustration. 
The display equipment of most stores includes a piece 
of plush for draping purposes. This piece of plush has 
probably been used as a drape hanging at the back 
of the window in conventional “window drape” form. 
It has also been used draped over a plateau and along 
the floor, and perhaps in various other ways. 

The use shown in the illustration is perhaps different 
from that to which many shoe display men have put 
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their plushes. It shows the use of the plush in a man- 
ner similar to the drapes in a dress goods store, where 
the object is to display the goods. This drape is made 
on a T-stand to which a square decorative panel with 
a central opening has been attached. The plush is 
brought down to the floor in graceful folds and then 
puffed across the window to the extent of its length. 

A unit may be posed on stands set on the plush cover- 
ing the floor, using the upright drape as the background. 
Several good effects may be secured in this way. 

The main accessory illustrated is a set piece con- 
sisting of the steps and panel, or screen. This arrange- 
ment suggests at once a unit setting posed on the steps 
and before the screen. 

The steps may be two or more in number, and the 
circular ends give them the necessary distinction. These 

(Continued on page 39) 
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Somewhere in 
France — First aid 
to a foot-weary ma- 








rine. 

















Fibre soled boots worn by Harry A. Gard- 
ner, the human fly, in his climb up the 
Temple Bar Bldg., Brooklyn, N. Y. 








No man’s land invaaed by the back-lot army—Gas masks of 
paper, sticks for guns—After play, the hard work of tilling the 
soil. 





Mid-summer in Lapland—Mocca- 
sins of reindeer hide with knitted 
wool uppers. 



























































All white for Red Cross 


workers. 





THE ITINERANT COBBLER STOPS AT SEGOVIA, SPAIN 

The boy on the left is the owner. He slings his bench over his 

back by the strap that hangs down on this side. When he is 

working he sits astride the bench and fits the shoe onto the 

primitive metal last at the end. The leather bag under the 
bench contains his tools. 

























































“Over the top and at ’em.” The 
back-lot army storms the weed 
trenches to “can the Kaiser.” 


First Auxiliary of Business 
Women in Red Cross Work— 
All from the United Shoe Ma- 
chinery Co., Boston 


No limitations on height of tops of police women’s boots 
in England. 
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More Shoes | Recorder Pu blicity Pages Are 

Sold Bound to Bring Results if You 

Follow the Suggestions Offered 
Here Each Week 
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Charming Slippers 
in the daintiest styles 


HATEVER the part you 

V \ are to play—w hether 
bride, the bridesmaid or 

guest, we can help you add to the 


joy and beauty of the occasion. 


A wedding display of pumps has 
just been completed in our win- 
dows and it is safe to say that you 
will find there at least one style 
that will lend particular charm to 
your already charming costume. 


Here are but few of the many 
styles that are sure to please you: 


White Kid Pump, kid covered 
high French heel, slim tapering 
last. 

White Kid Pump, small vamp 
perforation, slim pointed last. 
Silver Cloth Pump, high French 
heel last. 

White Satin Pump, plain or or- 
namented vamp, covered high 
heel, charming slim last. 
Note—By bringing with you a 
sample of the material of your 
gown any of these white pumps 
can be dyed just the right shade. 


Don’t put off the choosing of your foot- 
wear till the last minute. Come in as 
soon as you can—today if possible. 


Insert Your Store Name Here 





Right 





at particularly 
attractive prices 


NN Tans, Black, Grey 


No. 820, 25c 


$4.25—$5.90 


HE lead that oxfords 
established early in 

the season as the prime fa- 
vorite in high grade shoe 
fashions has been increased 


month by month. Probably never before has one style 
of footwear made as big a hit in so short a time. 


This popularity is unquestion- 
ably due to the trimness and 
comfort which oxfords alone af- 
ford and in these days where 
the mode is for simplicity ox- 
fords add the finishing touch to 
the smartest of street costumes. 


Early in the season we anticipated 
this trend in footwear style and made 
our plans accordingly. We are now 
able to offer you some particularly 
good values at remarkable savings. 
These few numbers selected at ran- 
dom will give you an idea of the 
prices at which these charming styles 
are now offered. 


New chestnut brown oxford, perforated vamp, wing tip, military 


heel 


ee) 


Dark tan oxford, medium heel, welt sole................. $4.50 


Grey kid oxfords, French heel, plain vamp, narrow toe.... 


To get the best advantage in these remarkable prices we urge you to 
come at once. 











These Illustrations 
Shipped Only 


Cash with Order 


All Orders Mailed 
Same Day as 
Received 
Postage Paid 
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Snap Up Your Ads with Recorder 


Offer Reading Insurance at an 
Extremely Low Rate 
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Recorder 
Service Cuts. At 25c Each They Publi city 
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Pumps that are 
truly delightful 


Especially suited for 
Graduations—Proms 
and all dressy occasions 
which are the joy 

of youth - 

Poy ch us to help 


you choose just the 

appropriate footwear 
for your graduation or party 
frocks. For your slippers 
are in truth the foundation 
upon which the whole 
dainty effect is produced— 
consequently too much care 
cannot be given in their 
selection. 





No. 822, 25¢ 
A three-fold service is at your disposal. 


Fi We are prepared to place before you a most complete dis- 
irst play of the really correct styles—Each prettier than the rest. 

All our experience is at your disposal to help you in the 
Second choice of just the appropriate model. 


Thi d Our expert fitting service guarantees a nicety and trimness 
ir of fit that insures continued comfort. 





Here are just a few of the 
REAL FAVORITES ° 
agate For Vacation 

White Kid Pump - - $8.00 


Perfectly plain vamp, snug-fitting narrow Out O’Doors shoes for 
last, — French heel. country and sea shore 
White Buck Pumps, $7.00 in sport models for ten- 
High Frerich heel, white sole. : , 

nis, golf, tramping and 


White Satin Pumps, $6.00 


May be tinted to match the material yachting. 
of your gown. Before going away let us fit 
White Canvas Pumps you out with a complete as- 
$4.50-$6.00 sortment of up-to-date and 
appropriate shoes. 


High and medium heels, white and nat- 
ural leather soles. 











Insert Your Store Name Here 
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Tastes differ of course 
in shoes as in everything 
else. And that is just the 
point that we want to bring home 
to you—whether your choice in 
shoes be a snappy perforated oxford of 
deep cherry red with narrow tapering toe, 
or a more dignified type in black soft 
kid with comfortable broad heel and 
toe, or any one of a dozen or more styles 
between, you will see just what you have 
in your mind’s eye, just “YOUR KIND 
OF SHOES” at BLANK’S. 


Leather sole oxfords, tan and black: calf 
-00-$8.00 
Tan fibre sole oxfords, dress-up and 


sport lasts, 
$4.50-$6.00 
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WING 





Ile 


Trade Mark Reg. U, S. Pat. Off. 





Because of their 

long wear, 
comfort and pro- 
tection against wet 
underfoot, Neolin 
Soles satisfy cus- 
tomers. Satisfied 
customers come to 
you year in and year 
out and send their 
friends. Remember 
this when specify- 
ing soles. 
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olin Soles 











pyccauce of their 


resilience which 
makes for physical 
ease, and their firm- 
ness Which makes 
for long wear, 
Wingfoot Heels 
also give satisfac- 
tion to your cus- 
tomers. Wingfoot 
Heels are guaran- 
teed to outlast all 
other heels. 


The Goodyear Tire & Rubber Co. 
Akron, Ohio 


OOT 


Cag 
Ree 





HEELS 
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Womens 
Lace Oxfords 


ALT Black 5 
Mi abe Be 























” Black Kid 


Pumps 


“This beautiful Model just Received . | 


L French heel. Fan Foe. s aa 
; Black hed lop. 


“|  Ivnrllunoe. 









































Card No. 1 


Make Your Windows More Effective 

(Continued from page 33) 
steps or platforms may be built separately and used 
singly in other displays. The lower step should be 
wide enough to set a row of shoes on it in front of 
the next step, and so on up the number of steps de- 
cided upon. This gives a pyramid arrangement, and 
great care will have to be taken to see that the shoes 
are not arranged “soldier fashion” in exact lines and in 
parallel rows. 

The steps may be covered with felt, canton flannel 
or some other similar material, all seams and joints 
should be carefully made and pins and tacks hidden. 

The panel or screen may be made in one of a hun- 
dred variations to suit the materials and accessories 
the display man has on hand. In fact, the same ar- 
rangement idea may be used with entirely different ac- 
cessories, and each time an entirely new effect may be 
secured. This adds to the value of the idea. 


The Use of 
Appropriate Foliage 


The screen in the illustration is plain and is trimmed 
with a few sprays of foliage at the top. The panel may 
be painted in plain tints, or it may have a fancy decora- 
tion composed of window papers or wallpaper. 

The small sketch offers a suggestion for a variation 
in the setting. The panel is an odd shape and may be 
finished to suit the display man’s tastes and his color 
scheme. The urn and flowers may be set at the right 
as shown, and would of course be on the topmost step. 

In using this setting a tall unit of merchandise should 
be placed in the left-hand corner of the window to 
“balance” the display and keep it from being one-sided. 

In the other illustration we bring a bit of sunny Japan 
into the window. This is particularly suitable at this 


Card No. 3 














Card No. 2 


time. The spring and summer is the time to use 
Japanese settings as they fairly ooze the idea of sun- 
shine and flowers. 


It will be seen that this idea gives the display man 
an opportunity to place a central unit of some particu- 
lar class of shoes which he wishes to bring prominently 
to the attention of the public. There are four steps 
shown in the illustration. These may be reduced in 
number if desired, and the lower ones may be longer 
than the top, or they may be in semi-circular form. 
If the steps are made of graduated length, the lamp- 
posts may have to be placed on the extreme ends 
of the lowest step. The size of the window and the 
proportions of the steps will at once indicate to the 
display man if this is necessary or not. 


The steps can be built like any ordinary steps and 
may be painted a stone color. The pagoda top to the 
panel frame gives the necessary Japanese touch to the 
setting without being elaborate. The edge of the top 
should be painted terra cotta to represent roof tiles. 


If the window is a deep one, the display of mer- 
chandise may be carried through the frame and partly 
shown back of it. This will give a change to the ordi- 
nary procedure, something that is desirable in the 
window display. The background of this panel, whether 
close to the frame or set back a foot or eighteen inches, 
may be made out of common Japanese floor matting, a 
striking design being chosen, using one with the Japan- 
ese motif as its theme. 


The lamp-posts and lamps may be made of wood and 
painted black to represent iron. The lamp shades 
may have Japanese scenes on the sides. These may be 
cut out of printed crepe paper and lights may be shown 
inside. This will add much to the attractiveness of 
the display, but is not absolutely necessary. 
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Cherry Tan 
$4.75 


No. 0312 
Gallun’s No. 26, Cherry 
Tan Lace Oxford, Van- 
dyke Last. Widths A-D. 

$4.75 


EAM work between our fac- 
tory and our Chicago Dis- 
tributing House is a pretty sight at this time of the season. 

You can guess the reason—big demand from Bates 
dealers for sizing-in on quick-selling styles, and consequent 
extra activity of the factory in producing the goods. 

This “Vandyke,” for instance, has had to be kept better than fully 
sized at Chicago. It has pulled more than its share of English-last 
business into dealers’ stores. 

It is a particularly safe sizing-in model, because it is salable all 
through the late Summer months. 


Bates Shoes Five to Eight Dollars 
A. J. BATES COMPANY 


. CENT 
FACTORIES 
AND GENERAL OFFICES 3a5 We MONROE OTREET 
WEBSTER, MASS. CHICAGO, ILL. 
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The Basic Idea— 
Japanese 

Panels having a curved top suggestive of the Japan- 
ese should be used at the sides. 

The lattice is suggestive of Japan, and if covered 
with flowers and foliage, especially of flowers of Japan- 
ese origin, of which there are a great number, the char- 
acter of the display is carried out. The lattice may 
extend to fill up the whole background. 

Japanese lanterns may be introduced, these also being 
lighted when practical. 

The display man will do well to get together several 
pictures of Japanese scenes and study the characteristics 
of the Japanese art, and then introduce them into his 
display in a pleasing manner, but in no way so ob- 
trusively as to overshadow the merchandise. The dis- 
play of the shoes must be the important part of the 
window display, the decorations being secondary 
always. 


Window Cards 
for the Week 
The card writer has just used a good idea in making 
a panel of the advertisement in Card No. 1. The illus- 
tration should be in black on a white card, in fact this 
being a sale card we recommend that the card be white, 
that the headline, “Women’s Lace Oxfords” and the 
price may be in red and the rest of the text in black. 
This card is an aristocrat among sale cards, one 
that may be used in any store. It has an individuality 


F or the Movie Theatre 


ensi ible 2 2 
erviceab le 


: JAK MoOes} 


vor the 


KIDDICS 




















Publicity on the film—the “Recorder” can furnish slides. 


of its own and would not be classed by anyone as 
“cheap and nasty,” as sale cards often are. 

During the clearance sale season when there are 
many cards to be made the card writer cannot be ex- 
pected to turn out “finished” cards. The cards are only 
to be used for a few days at most, and it would not pay 
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to devote the time to make works of art out of them. 
But when there is not a general clean-up the card writer 
should make an effort to make his “sale” cards as neat 
and as attractive as his “motto” cards. 

This layout was taken from an advertisement in a 
trade paper and adapted to the card shown. 


For Intermission Time at the Movies 


Snappy -Seasonable-Sensible 


hoes that not only Hy Ni /f 
but create ideals 


lore ‘ADE 
} 1a 
T it 





Keeping before the public eye 


One card writer expressed disapproval of this card 
on two counts. One because there was no apostrophe 
used in the word “Women’s.” ‘Two, because of the 
expression “Lace Oxfords.” 

Punctuation marks are sometimes omitted from cards 
and advertisements. Is it really needed here? Some- 
times the expression “Button Oxfords” is used. Is an 
oxford always laced, or is a button low-cut a button 
oxford? The writer doesn’t care a straw for the answer. 
The use of “Lace Oxfords” on this card emphatically 
emphasizes “lace” shoes in opposition to pumps and 
other styles of low-cuts, which are often mis-named 
by an untechnical public and which have had consider- 


able vogue in past seasons. 


“Smart Summer Oxfords, very new, very popular 
in New York, etc.” The vogue in New York is strongly 
played up by dealers in smaller places, just as Paris 
styles in gowns were at one time the “big thing” of the 
garment world. This is a good point to-bring out at 
times to emphasize the timeliness of a style, to show the 
vogue of an article. 

The illustrations on this and the other cards are 
cleverly worked up to be appropriate with the text. 

The “Black Kid Pumps” card emphasizes the style 
of the article, or rather the article itself and the price. 
This is a good feature of a card. Anyone passing the 
window and seeing the card would get that much and 
carry it away with them to digest later. Those who 
stop to look will not object to the large lettering in the 
headline. 
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$1,000 in Prizes for Best Window Trims 


LIST OF PRIZES 


1st Prize. Trip to Chicago or New York (whichever is 
nearest winner) and all expenses paid for one week 
to attend Post Graduate Course in Practipedics held 
in our class rooms. 


Sey a eee $100.00 in gold 


I oa os De eel a a ae $50.00 in gold 
I 6 oa oe died hae head ..... 25.00 im gold 
RS Pee eee 15.00 in gold 
SECTS SOE CET. 10.00 each in gold 
CS bs keane nceanene 5.00 each in gold 


A Special Prize of a regular $4.00 Waterman self-filling Fountain Pen with name of contestant engraved 
thereon will be awarded to each contestant whose window is not awarded one of the above prizes. 
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Foot Comfort Week 
is YOUR Week 


A determined, concentrated drive on the foot troubles of the Nation, with thousands of dealers 
assisting and co-operating—and a powerful advertising campaign that will reach over 20 million 
readers will impress the public---will make people think of their feet. That is identically what 
Foot Comfort Week represents and what it accomplishes. 

Its object is to eliminate foot troubles, produce foot comfort and make our Nation’s feet as comfort- 


able and efficient as possible. In many cases properly fitted shoes will do it and in other instances 
special foot comfort appliances and remedies will be required. 


Therefore, Foot Comfort Week can be heartily approved of, endorsed and pushed to a successful con- 
clusion by every man in every branch of the shoe industry, whether retailer, jobber or manufacturer. 


Foot Comfort Means National Efficiency 


Foot Comfort Week offers shoe retailers an-ideal opportunity to put America’s feet on a fighting basis. The men and 
women at home need this Foot Comfort Service just as badly as the boys in the trenches. You can help overcome 
the thousands of foot aches and pains caused by the burden thrown upon the feet by war activities by rendering your 
fellow men an Efficient Foot Comfort Service. 


Big National Advertising Campaign Now On 


Full page copy is appearing in this week’s issue (June 8th) of the Literary Digest. On Saturday, the 
15th, another full page will appear in the Saturday Evening Post, and full pages in Everybody's and 
Cosmopolitan, besides space in the Farm Journal and newspapers in metropolitan centers. Over 
20,000,000 people are reading about Foot Comfort Week! They are expecting big things and they will 
not be disappointed. 


Tie YOUR Store to This National Event 


Wire us today for window trim and newspaper electros. 
Now is the time to start your local newspaper Foot Comfort Week Advertising Campaign. 


THE SCHOLL MFG. CO. 


Largest Makers of Foot Appliances in the World ; 
213 W. Schiller St., Chicago 339 Broadway, New York 
Toronto London 
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GET YOUR KID SHOES OF US 






IN STOCK 
NO. 560 





IN STOCK 
NO. 532 





IN STOCK 
NO. 533 





Stamp of 





priced and well made. Only high grade 

leather and findings are called for by 
factory specifications. You can back every sale 
with an unqualified guarantee of satisfaction to 
your customer. Do yourself and customers a 
good turn. Order for immediate and future de- 
livery. We predict price advances. War con- 
ditions are exerting a strong bullish influence. 


A LL agree that our line is most reasonably 


No. 560. Judge Last. A No. 533. Fenway. Med. 
year in.and year out style. — English —_ poe’ = 
Geont favesite wih base OO" PE oe 

: ever put through our fac- 
ness and professional men. tory, Black Kid Bal. A, 
Selected black kid. Mat 7 to 11; B, 6 to 11; C, 5 
calf top. B,7to 11;C,5 to Il; D, 5 to 11; E, 5 


to 12;D, 5 to 12;E,5to ‘ !!- 
12; EE, 5 to 12. PRICE $4.25 


No. 561. Combination 

TOES 6.08 Last. This shoe has saved 

No. 532. No Korn Last. more sales for dealers 
Great shoe for men on_ than can be accounted for. 
their feet a considerable A special shoe for narrow 
part of each business day. insteps. Selected Black 
Black Kid, W. Q. Blucher. Kid Bal with mat calf top. 
O'Sullivan Rubber Heel. AA, 744 to 11; A, 7 to 


B, 7to 11;C,6to 11; D, 11;B, 7to 11;C, 5 to Il; 
6 to 12; E, 6 to 12. D, 5 to 12; E, 5 to 12. 
PRICE $4.35 PRICE $4.25 









IN STOCK 
NO. 561 
A INSTEP 


B WAIST 
C BALL 





Satisfaction 


FISKE SHOE & LEATHER .CO. 


717-719 Atlantic Avenue 


301-303 W. Monroe St. 


Boston 
Chicago 


Shoes Shipped Unbranded, Packed in Plain Cartons and in Perfect Condition 
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Anchor Your Trade to 
A Good Line of Shoes 


ON’T let your customers be blown this way and 
that by every passing “bargain” wind. Don’t 
let them drift away from you in search of 
lower prices. 
The surest way to hold your trade—to build new trade—is to stick 
to a line of thoroughly good, dependable shoes—a line with a name 
and a reputation. behind ‘it. 
It’s much easier to sell shoes on quality than it is on price. If you 
handle MAYER HONORBILT SHOES you can talk quality, 
because you know and your customers know the quality is there. 
MAYER quality has been proved by the test of time. 


Send for catalog. 


F. Mayer Boot & Shoe Co. 


Milwaukee Wisconsin 
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Your Base of Supplies 


OW about your Investment Figures? What of your 
H Turn-over? The answers to these questions have a 
whole lot to do with the question of your Profits. And it is 
just here that the manufacturer's In-Stock Service becomes of 


first importance to the retailer. 


We carry your surplus shoes. If you use our In-Stock De- 
partment you are able to size in at all times, without increasing 


the size of your investment. 


The shoes we carry in stock are National Standardized Styles, 
and each Regal model, like the Pall Mall illustrated on the op- 


posite page, is a business-builder. 


Regal is your base of supplies. 


Regal Shoe Company 


BOSTON, MASS. 
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PALL MALL 


Stock No. S-1145 


Black King Calf Oxford; 12 sq. Sole; 
8-8-inch Heel; Invisible Eyelets. 


AA, 7 to 10 B, 614 to 10 
A, 7 to 10 C,5 to 10% 
D, 5 to 10 


O single last is so widely known throughout the country 
as the Pall Mall, and every dealer who carries it finds a 
quick market for this great low shoe. It comes in Tan Caven- 


dish Calf also. 
Telegraph-Order 


Style Leather Stock No. Price Code Word 
Pall Mall Black King Calf S-1145 $4.90 ELGIN 
Pall Mall Tan Cav. Calf S-4133 5.15 ERIE 


A postal card to us will send 
our representative to you. 


Regal Shoe Company 


BOSTON, MASS. 
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“BAYNE” 








LL indications go to 
A prove that dealers 

placing orders now 
for women’s shoes will be 
in strongest position to get 
i business this fall. One of 
six handsome styles in the 
“Konqueror” class, for 
women is here shown. It is 
a well made, good selling 
style, reasonably priced. 
Cordo calf bal. Imitation 
wing tip. 134-inch heel, 9- 
iron sole. 


No. 852 READY 
TO SHIP— 


WIDTHS AA TO D 
SIZES 2 TO 8 


PRICE $5.50 Casgee 
THE PRESTON B. KEITH SHOE COMPANY 





Boston Office New York Office 
oop fees Wives BROCKTON (Campello Sta.) MASS. ieatee Pelle 
Room 207 Room 415 

N. B.—Interest yourself in Unlocked Process Shoes 299 Broadway 











aoc CN 


BETTER BUSINESS 


The Credit Clearing House, 
440 Fourth Ave., 
New York City. 


XK 


ESSEX 


DAVID REED, MGR. 


oe ee ee eed 
faotteat ers 


Gentlemen :— 


Having referred several new firms 1 dealt with this season to your 
firm as reference and having received my shipments very promptly, I 
feel it my duty to drop you a line thanking you very kindly for your 
1 I also feel it my duty to let you know that 


as ed eal ea a 


information given them. é 
my business for the past five months has increased 85 per cent over 


1917 for the same period of time.; to be more exact, up to date 4 1-2 
months. 

I have discounted every bill and am looking forward to an excep- 
tional Fall business. Would you advise early buying for this Fall? 
Do you think I can buy to better advantage in June than in August, as 
1 usually go to New York in August. 


Here public favor is courted 
and it is kept when obtained. 









People repeatedly stop here 
for the reason that the com- 
forts and conveniences ob- 
tained make it pleasant and 
profitable to give it preference. 


Thanking you very kindly in advance for your judgment, I remain, 


Yours very truly, 


Opposite South 
Terminal Station. 


BOSTON, 
MASS. 





THE CREDIT CLEARING HOUSE 
“Builder of Better Credits” 


Offices in all important cities 


FEE EH IO CHICK KCCI KKK 





Executive Offices: 440 Fourth Ave., New York, N. Y. 


SOSUOUHAERGOOUOUUECUAEEROAUOUUUUHNEEEUOOUUUEUCEEEOSEOOOGOOCOCONSHEOOOOOOOONENSUSEUOUOUOUGHEEOOOOOONNOEENEDg 
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© Serene 
I eee ee ot 
Ssecesee7” 


Short Dresses 
Call For Smart Shoes 


That’s why women are buying more lace 
shoes today. A women is “‘sold’’ the first time 
she “‘tries on’’ a pair of lace shoes because she 
is immediately impressed by their smart fitting 
qualities. She knows too that lace shoes retain 
their shape longer. 










Take advantage of the opportunity and her satisfied mood 
to emphasize the DIAMOND FAST COLOR EYELET 
—the kind that never wears brassy and always looks new. 
Nothing pleases the critical feminine customer more than 
well-informed suggestions from the capable salesman 
intended to keep her appearance smart. 


United Fast Color Eyelet Co. 


Boston, Mass.. 
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BILLIKEN 


The Kiddies All 
Like Billiken Shoes 


Give the Kiddies’ Feet a Treat 
“WD ILLIKEN” shoes not only 
please the children, but by 


keeping shoe bills within bounds, 
appeal to the mother. 





“Billiken” is a harmony that ties 
together Manufacturer, Mer- 
chant, Buyer and Wearer, and 
brings to the Retailer the other 
fellow’s customer. 


Write or wire today for our 
“Billiken” proposition and get 
the agency for America’s most 
successful shoe for children. The 
shoe the child outgrows. 


McElroy-Sloan 
Shoe Co. 


Manufacturers 


St. Louis, Mo. 
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5 ITPROTECTS YOUR fs 
® ® 
4 ® 
® ‘ 
* * 
e ® 
% * 
« a 
LE . 
a ® 
* * 
LT] # 
* ® 
* * 
. a 
. ® 
* * 
* eggs A 
= With this device, which fits any shoe maker’s knife, greater = 
a cutting leverage is obtained, consequently the workman s 
@ can go through tough leather with a good, clean cut. 3 
= Made of aluminum and can be adjusted to any position §& 
. on knife. s 
= Retails at 35e each s 
= Why Not Order a Trial One Now? . 
. * 
= FRANK W. WHITCHER CO. 5 
’ 10-18 Albany St., Boston, Mass., U. S. A. S 
. a 


m0; 000808080 00 a 





Coburn 
Trolley Ladders 


are simple, efficient, inexpen- 
sive, saving time in sales effort. 


Get estimates—send us a rough 
sketch of your store interior, 
showing shelves to be reached 
and let us tell you the cost. 


Catalogue on request. 


Coburn Trolley Track Mfg. Co. 
HOLYOKE, MASS. 





quality shoe laces for 
every requirement 


In bulk for the factory trade. 
Single paired for the fine job- 
ing trade. 


Finished with Nufashond 
Fabric Tips poe applied 
for). Part of the braid itself. 
Rustless, water-proof, won't 
pull off. 

Samples and particulars 
upon request. 


Narrow Fabric Co. 
Reading, Pa. 

















June 8, 1918 BOOT AND SHOE RECORDER 51 
‘2iiuil Something Good nT 
Cheap? 
No. 
rubber 
ome ( — ) you get 


Cheap soles leather 

















Unsatisfactory ones. 








. NO SPREAD 
was built to meet the needs of the > ae 


shoe. DIRECTION 


That is why it costs the manufac- 
turer more. 


It is firm to the tread. 
It is not stretchy nor rubbery. 
It holds the finish better. 


It wears well. 





Send for the new edition of “Loxsol Facts” 


and see the class of shoemakers who offer it. 


H. E. LOCKE & CO., INC. 


UUDUUVNUAUOUHUUUEUGUAHEUAALULIAL 


99 Chauncy St. Boston, Mass. | 
CINCINNATI MILWAUKEE ST. LOUIS 

NEW YORK ST. PAUL 
ROCHESTER PHILADELPHIA 
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National 


War 


That's the day we sign up. 


Savings Day 


June 


8 


That's the day we tell Uncle Sam just how hard we want to win this 


war. 
War Savings Stamps. 


That’s the day our government has officially set for us to purchase 


On June 28th every man, woman and child in the United States will be called 
upon to pledge his or her full quota of War Savings Stamp purchases for 1918. 


You will be expected to pledge the full amount that you can afford—no 


more—but by the same token, no less. 


In every state, county, city, town and village 
tne War Savings Committees are preparing for 
this big patriotic rally of June 28th. Unless 
you have already bought War Savings Stamps 
to the $1,000 limit, get busy with paper and 
pencil and figure out the utmost you can do. 


Remember this. You take no chances when 
you go the limit on War Savings Stamps. They 
are the best and safest investment in the world. 
they pay you 4% interest compounded quar- 


terly. They can’t go below par. You can get 
back every dollar you put into War Savings 
Stamps any time you need it. You can turn 
them in at the Post Office any time for their full 
value plus interest. 


Uncle Sam is asking hundreds of thousands 
of men to give their lives to their country. He 
is asking you only to lend your money. 


What are you lending? 


National War Savings Committee, Washington. 





United States Gov't. Comm. on Public Information 

















This space contributed for the Winning of the War by 


BOOT AND SHOE RECORDER PUBLISHING COMPANY 
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ittemores 


Poy Tel WU IKI TAY 


0) OF. YB VARIETY 





NOBBY BROWN PASTE—for all 
shades of brown shoes. Once you put 
this paste in stock, you'll be like every- 
body else who has ordered it—you'll 
repeat on it. For it’s one of the best 
sellers in our whole line. 

For Red or Oxblood there’s the same 
size package of PEERLESS OXBLOOD 
PASTE. 








BOSTONIAN CREAM — the ideal 
cleaner for kid and calf. You’ll need 
a good stock of the brown for’ brown 
glazed kid and mahogany calf—also 
the cordo-tan for cordovan leather. 
Then there’s the white Bostonian for 
all colors of glazed Russia calf, vici or 
dongola kid or patent leather—also 
light and dark gray and any other color 





or shade. 
ae . NOBBY BROWN COMBINATION— 

In addition to the three big A better combination than this old Results advertise Whitte- 

sellers shown here we can sup- stand-by for cleaning and polishing all ; : ‘ 
prpug fe shades of brown shoes is yet to be made. more’s-and keep wt going after 

ply an “Oil Paste, black or The leader for years. Yes, you can also h 1] 
t get this combination package for Red the first sale. 
an. or Oxblood and in both sizes. 


Ask Your Jobber’s Salesman or Write Us for Complete Catalog 


WHITTEMORE BROS. CORP. $3 Cambridge, Mass. 








He 








Are Your Customers Wearing Frayed Ends? 


Do They Enjoy Twisting and Pushing a Piece of Fuzzy 
String Through Small Eyelets? 


You can easily gain their good will and future orders by selling them 
the best shoe lace made. 


“HUBTIP” ““9.%,0"" SHOE LACES 


EVERY PAIR PACKED IN AN ATTRACTIVE SINGLE PAIR CARTON. 72 CARTONS 
IN A HANDSOME COLORED CABINET WITH COUNTER DISPLAY EASEL. 





of “HUBTIP” Shoe L 
manent wbiack Neve F 
t s fons as 


OF TAS wear 


““HUBTIPS’’ Always Look New, Are 


GUARANTEED TO 


Fast Color 








NEVER PULL OFF NEVER FRAY OUT NEVER WEAR TINNY 


Made in 27, 30, 36, 40, 45, 54, 63, 72 inch lengths. Put up also in cabinets of assorted lengths. 
Colors, Black or Russet. Send us your order now for trial cabinet. 


Frank W. Whitcher Co.“== Boston, Mass., and Chicago, II. 
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De not confuse Nedlin Soles with other soles. 
Nedlin Soles stand alone. They are neither 
a substitute, nor a “‘just as good.”’ They are 
scientifically made soles, uniform in quality— 
long-wearing, flexible and waterproof. 


Genuine NedGlin Soles are sold only in full soles and taps 
—never in sheets—and are plainly branded—Neolin—on 
the shank. Note that trade-mark. It is your protection. 


The Goodyear Tire & Rubber Company, Akron, Ohio 


eo! 


Trade Mark Reg. U. S. Pat. Off. 


In 
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BOOT AND SHOE 
MANUFACTURERS 


Giving Government 
Orders Priority 


There is little change in the rub- 
ber footwear situation. The fac- 
tories are pushing their forces to the 
maximum to get out the enormous 
orders for the United States Gov- 
ernment, and these will require all 
the workers on heavy goods for sev- 
eral months, and by that time there 
is a good chance of further orders 
to such an extent that shoe mer- 
chants will have to go through the 
winter without any boots or heavy 
arctics. The mills are taking no 
orders for these lines, and jobbers 
are refusing to book any future 
business for such goods. The shoe 
merchant who has even a_ small 
stock of heavy goods left over from 
last winter must consider himself 
fortunate. Those who have not, and 
who may not get any of their pres- 
ent orders filled, must consider the 
sacrifice of this trade one of the du- 
ties necessary for the good of the 
country in the present crisis. Cer- 
tainly it will be better to induce 
customers to take heavy leather 
shoes rather than that our boys be 
invalided in the trenches because 
of lack of proper footwear. 


TENNIS LINES 
SELLING WELL 


In Every Style 
and Quality 


Summer weather brings out the 
call for white footwear, and the 
fancy lines of rubber soled canvas 
upper lines made by the leading 
rubber factories are having a good 
retail sale, while the jobbers and the 
factories are having a lively de- 
nand. In the standard lines of or- 
dinary tennis, the season is young 
yet, but all signs point to a heavy 
demand as soon as school vacations 
begin. 


The 
Market Review of Rubber 
Footwear, Supplies and Prices 


S\MA/AAAAAGATADHUAAREALADADAADROAAADRULVADDAOAIADAOVUALALUGTAAGUSAAUG/QEALGGAUDAANOUAQOU/QSODGUCAUANAULACOAGQAAUCQGCACUAAHLILIIGACAOAGAEAUAUCEDAGLILIOULEL 









Rub 








CRUDE RUBBER 
TRANSACTIONS 


Barred by Restrictions 
Regarding Imports 


The crude rubber embargo is ef- 
fective in shutting off business, as 
those dealers who have any rubber 
to sell are holding it for their favor- 
ite customers. Already the ma- 
chinery for alloting the imports is 
being perfected, and the rubber now 
coming in from the Far East will be 
parcelled out according to the sched- 
ule presented in this department a 
few weeks ago. Prices now being 
fixed, thefe is little life in the brok- 
ers’ or importers’ houses. The Gov- 
ernment has prohibited the importa- 
tion of some of the cheaper gums 
which sometimes enter into rubber 
manufacture, but this will have lit- 
tle, if any, effect on the rubber foot- 
wear industry. 

We quote: Upriver fine, 68c; 
islands fine, 59c; upriver coarse, 
40c; islands coarse, 27c; caucho 
ball, 40c for upper, 36c for lower; 
cameta, 28c; first latex pale crepe, 
63c; smoked sheets, 62c; brown 
crepe, 60c; centrals and Mexicans, 
39c; guayule, wet 35c, washed and 
dried 48c. 


SCRAP RUBBER 
NOT YET AFFECTED 


By Crude Rubber 
Scarcity 


The scrap rubber market has not 
yet taken the decided advance that 
dealers and collectors expected 
when the importation of rubber was 
restricted. They were of the opin- 
ion that there would be an immedi- 
ate increase in the call for reclaimed 
rubber, which would be reflected at 
once to the scrap rubber market. 
While reclaimers may have had a 
better call, they have carefully re- 
frained from showing any intense 
anxiety to secure supplies. As a 
consequence, prices are virtually the 
same as last week, and dealers are 
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offering the same prices to collec- 
tors as then prevailed. There is no 
doubt that stocks in retail shoe deal- 
ers’ hands are reduced to a mini- 
mum, but, it is presumed that col- 
lectors have held sizable stocks 
back, hoping for better offers from 
dealers. The latter are paying 8% 
to 85éc for scrap rubber boots and 
shoes, 7% to 7c for trimmed arc- 
tics and 6%c for untrimmed arctics. 
Collectors, of course, must buy at a 
liberal margin below these figures. 


RUBBER NOTES 


Men and Events 
in the Trade 


At a dinner given the rubber fac- 
tory foremen at Naugatuck, Conn., 
last month, Footwear Factory Man- 
ager M. H. Clark acted as toastmas- 
ter. In his address he said: “We 
want 4,000,000 pairs of 4-buckle all 
rubber arctics, and the country 
doesn’t seem great enough to pro- 
duce them, and some of the boys 
must freeze their feet because we 
in America are not equal to the 
emergency.” Such being the case, 
where will the shoe merchant get 
his heavy footwear orders filled? 

At the L. Candee & Co. factory 
at New Haven, Conn., gum and 
candy distributing machines have 
been installed near the drinking 
fountains. The profits from the 
sales will be used to buy the many 
things needed by the boys who have 
left Candee and entered the serv- 
ices of their country. 


Enlarging the Factory 


Richards & Brennan, shoe manu- 
facturers of Randolph, Mass., are 
increasing their factory floor space 
by building an addition for their of- 
fice department. The space now oc- 
cupied by offices in the main build- 
ing will be utilized for shoe pro- 
duction. Increasing business and 
the necessity for more room has 
brought about these changes. 
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: | IN STOCK ror ‘Stipmenr 
Quaity BAREFOOT SANDALS =; 


Perfect fitting, built for comfort and service. Solid 
leather throughout. 


UL 


tint 


Tn 





Best quality upper. Second quality upper. 


No. 300 Tan No. 301 Tan 


Cee BOvecccccad $ .75 COR, Blieciccead $ .90 
Cees, S6.....<cccs 1.00 Child’s, 8%-1l...... 1.05 
Child’s, 8%4-1]...... 1.15 Misses’, 11%-2...... 1.20 
Misses’, 1134-2...... 1.35 


Every pair of these goods is made with serviceable oak leather 
outsoles, and solid leather throughout. Goodyear stitched. Mili- 
tary foot form lasts, whole and half sizes. In stock E width, 
made to order C width. 


Write for catalog of other quick sellers. 


Made and Carried in Stock by 


Vaiathon Shoe Co; 


Wausau, Wisconsin 


LLL TT 


Headquarters for Quality Footwear. i Z 
ai 


WHITE SEASON 
SHOE DRESSINGS 


Radium White O Blanco 

Pee Chee Shinola 
Nu-White Renu Sticks 
Shu White 2in 1 

Pippin White Nova 

Nuway Vogue 
Shu-Clean Albo 

Big Four Quick White 
Chain Lightning White Rightoff 


White Bagof Powder 
White Heel & Edge Enamel 


Send Us Your Orders, 
We Can Deliver the Goods 


The Lincoln Co. 


The Shoe Store Supply House 
1508 Washington Ave., St. Louis, Mo. 














TT 





IN STOCK Ready to Ship 





TURN WHITE BUCK PUMP 


Vaughan’s White Ivory Turn Sole 
Half Louis Covered Heel 
Aluminum Plate No. 9 Last 
Widths AA, A, B, C and D 
Price $2.75 
Terms: 2 per cent 10 days, net 30 


ELLIS, EDDY COMPANY 


SHOEMAKERS 
HAVERHILL, MASS. 





It’s 
hard 
going 








Don’t let yourself get caught in the mire of 
—bad business. 

The deeper you get into it the more you 
will come to realize that you need expert help 
and advice to get you out. 

Send this ad attached to your letterhead at 
once to the Merchants Business Building Shoe 
Service and get full information and sugges- 
tions on how to increase the present business 
of your store. 

We can send this free information to only 
one merchant in each town, so hurry your 
request to us. 


Can You Use Mats? 


Merchants Buf Service 
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WHATEVER YOUR SHOE REPAIRING 
REQUIREMENTS MAY BE 


WE HAVE THE MACHINE 


The illustrations above show but a few of the big range of ma- 
chines which we supply for shoe repairing. 


They are all illustrated and described in a very handsome cata- 
logue which we are glad to mail free to anybody who writes for it. 








They cover every requirement from a simple cleaning shaft up 
to the most elaborate and complete outfit. 


We help our customers make a success of their business. Our 
machines always carry with them a service that is considered 
by many of our customers among their most valuable assets. 


We have customers everywhere, and we are not ashamed te 
have you ask any of them about us or our machines. 


Write us today for a catalog. 


UNITED SHOE REPAIRING MACHINE CO. 


4 ALBANY STREET, BOSTON, MASS. 


























The Most Value for the Dollars Paid 


When you sell a pair of “Buster Brown” Shoes you know you 
are giving your customer honest value—and the customers 


know they are getting it. 
Busrer Brown SHOES 
For Boys—For Girls 


back up their own reputation for value and for service—and 
in doing this they increase the reputation of your store as the 


best place to buy shoes for boys and girls. 


oe ep Wvowds Vaos Goongang, 





MANUFACTURERS ST. LOUIS, U. S. A. 
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St Louis 


MANUFACTURERS 
LOADED DOWN 


With Surplus 
of Orders 


Traveling salesmen are being 
called home because the plants are 
loaded up with orders and do not 
see their way clear to taking any 
more business with any assurance 
of delivering at any specific date. 
This is largely due to the labor con- 
ditions, while the situation as to 
supplies of raw materials is becom- 
ing more acute. Some of the larg- 
est concerns here have had some of 
their materials commandeered by 
the government, notably cotton 
twills for linings, etc., to the extent 
of hundreds of thousands of yards. 
While the government has paid 
for the fabrics, that has not re- 
lieved the situation as the plants 
need the material to make up the 
goods ordered. The labor supply 
will become shorter as the season 
progresses, and manufacturers are 
seriously questioning their ability 
to make deliveries as contracted 
even though they run without any 
summer shut-down. 

Retail business is reported excel- 
lent in volume and character. The 
call for white goods and similar 
footwear is increasing. The predic- 
tions of a tremendous white season 
are being borne out and the re- 
tailers are even now figuring that 
there will be material difficulty in 
meeting the requirements as they 
are coming to know that very little 
can be done on fill-in orders by the 
factories and wholesale houses, for 
attention must be turned early to 
the fall and winter needs because of 
the present manufacturing condi- 
tions already referred to. 


SALESMAN BROWN 
NOW CAPTAIN BROWN 


And Is Instructing 
the Rookies Abroad 


News has been received from 
Capt. A. D. Brown, cousin and 
namesake of the late head of the 
Hamilton Brown Shoe Co., that he 
has been detailed as instructor in 
the American Army School, which 
has been established in connection 
with the expeditionary forces. It is 
only about six months ago that 
Captain Brown was selling shoes for 
the Hamilton-Brown Company in 
Louisiana. He took a course in one 
of the officers’ training camps and 
was almost immediately ordered to 
France, where his proficiency in his 
branch of the service brought him 
the assignment to the army school. 
Captain Brown is a graduate of Vir- 
ginia Institute and is 26 years old. 
His brother, Captain Charles C. 
Brown, is an instructor at Camp 
Funston, Kansas. 


ONE HUNDRED 
PER CENT FIRMS 


Numerous in the 
Red Cross Drive 

Shoe concerns and allied lines 
were well up in the list in the recent 
Red Cross campaign. Included in 
the St. Louis firms which went 
one hundred per cent of their force 
into the Red Cross membership 
were the Standard Heel & Counter 
Co., the Landis Machine Co., manu- 
facturers of shoe shop equipment; 
Standard Leather Co., Pedigo- 
Weber Shoe Co., Rice & Hutchins 
St. Louis Shoe Co., and all of the 
large concerns in various depart- 
ments of their operations, including 
the Brown Shoe Co., the Interna- 
tional Shoe Co., the Hamilton 
Brown Shoe Co., the McElroy Sloan 
Shoe Co. and numerous others. 
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RETAILERS’ 
CONVENTION PLANS 


Are Well 
Under Way 


The work of preparation for the 
National Shoe Retailers’ Conven- 
tion here next January is being put 
forward rapidly and the committees 
are getting active so far as condi- 
tions permit. The committee on 
housing the delegates has upon it 
three active hotel men, whose ex- 
perience will enable the most ef- 
fective handling of the attendance. 
The exhibition space at the Statler 
is being planned carefully and by 
arrangements which are being made 
no sample rooms will be permitted, 
in shoes lines, at any of the other 
hotels, thus confining the displays 
to the hotel which will house the 
main convention sessions. The 
other hotels will devote themselves 
exclusively to handling the attend- 
ance proper. 


Will Enlarge Working Space 
and Improve Facilities 


The Pedigo-Weber Shoe Com- 
pany, which is looking forward to 
establishing itself in larger quar- 
ters, has not definitely decided upon 
new location or additional factory 
facilities, contrary to reports which 
have gained currency. Plans are 
being considered and a decision will 
be announced as soon as made. 


BROWN SHOE Co. 
REMODELLING 


Its Offices and 


Salesrooms 


The Brown Shoe Co. is rapidly 
putting through the work of remod- 
elling the eastern third of its head- 
quarters building, which was re- 
cently vacated by the wholesale hat 
house which has been a tenant since 
the completion of the building. The 
additional space has been needed for 
some time. The operating offices 
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SOFT SOLES 


A wonderful line 
for the Wholesaler 
All leather 3.25 up 
Canvas...2.75 up 


Nu Baby Shoe Co. 
E. Lyan, Mass. 











SYSTEMS IN SHOE 
STORES 


Equipment, accessories, specialties ; 
what to use and where to get it, 
is a part of “Recorder” service to 
merchants. 
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have been moved from the supply 
plant at Seventeenth and Lucas 
streets and the offices maintained in 
the headquarters building are being 
expanded. The advertising offices, 
under the direction of A. G. White, 
are to be moved to the first floor 
when the remodelling is completed, 
having been on the eighth for some 
years. The entire first floor of the 
building is being opened up, giving 
a very impressive office and lobby 
for the handling of the trade which 
visits the market. 

June 1st the stockholders of the 
Brown Shoe Company received the 
dividend recently declared to stock- 
holders of record May 20. The 
dividend award was $150 per share 
on the common stock, being quar- 
terly in its relationship to the regu- 
lar declarations by the board. The 
preferred stock holders recently re- 
ceived their dividend, which is pay- 
able at a different date from that on 
the common stock. 


SHOE FINDERS’ 
CONVENTION 


Will Have Less Fun 
Than Business 


The plans for the convention of 
the National Leather and Shoe 
Finders’ Association to be held at 
Pittsburg this month are well un- 
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der way under the direction of the 
secretary of the organization, George 
A. Knapp. Aside from the enter- 
tainment of the ladies who will ac- 
company the members there will be 
little of diversion connected with 
the convention, due to a desire to 
maintain a recognition of the prob- 
lems of the war and the undesir- 
ability of any extraordinary festivi- 
ties. The convention will be held 
at the William Penn Hotel, where 
headquarters will be established. 
President J. H. Martin of Minne- 
apolis is in St. Louis often to con- 
sult with Secretary Knapp upon the 
details of the plans. 


Shoe and Leather Club 
Re-elects Officers 

The Shoe and Leather Club of St. 
Louis will be under the same staff 
of officers during the coming year 
as a result of the Nominations Com- 
mittee’s work, with a single excep- 
tion. Treasurer C. E. Anglim has 
declined to hold the office for an- 
other year and in his stead C. A. 
Bell has been nominated. The pres- 
ent officers renominated are: * Presi- 
dent, A. A. Tilden; first vice-presi- 
dent, L. Whitcomb; second vice- 
president, Joseph Mesch; secretary, 
W. C. Lang. A new board of gov- 
ernors is to be selected by a com- 
mittee which will report soon. 


Chicago 


Retailers Will Go 


on a Picnic 


A novel outing is being planned 
by the Chicago Shoe Retailers’ Asso- 
ciation for Tuesday, June 10. All 
members have been invited for an 
automobile ride to the beautiful 120- 
acre Charlfred farm at Palantine, 
Ill., owned by Mr. F. E. Foster of 
F. E. Foster & Co. This farm is lo- 
cated 28 miles from Chicago. The 
Association intends to make it a 
whole day: affair, with a regular 
wholesome luncheon to be served at 
the farm. 


CASH SALES INCREASED 
EIGHTY-FIVE PER CENT 


Foster’s Idea Catches 
the Popular Fancy 

Combining a patriotic idea with 
practical merchandising proved a 
success with F. E. Foster & Co. The 
plan which has been in force since 
August, 1917, is explained in the fol- 


lowing paragraph quoted from a re- 
cent advertisement: “When ‘Foster’ 
Shoes are bought for cash and car- 
ried home a saving in labor has been 
effected. Therefore the customer is 
entitled to the benefit of this saving 
—So a Thrift Stamp (or 25 cents in 
cash) is given with each pair of 
‘Foster’ Shoes thus sold.” 

Mr. Foster, in an interview, said 
that the plan has met with remark- 
able success. “What was formerly 
an almost entirely credit business 
has now been transformed into one 
with 85 per cent cash sales. The 
high-class of clientele which we cater 
to is not in the custom of carrying 
packages home, and it has been a 
great strain upon our delivery serv- 
ice, particularly because a good por- 
tion of our customers reside in the 
suburbs outside of Chicago. These 
customers, however, appreciating 
the spirit of our Thrift Stamp offer, 
are very willing to co-operate with 
us by placing the packages in their 
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automobiles, at the same time leav- 
ing their checks for full payment. 
To some our liberal offer has ap- 
pealed to such an extent that as 
many as six pairs of shoes are pur- 
chased at one call, the customer 
taking along all the shoes at once.” 

Another patriotic and valuable in- 
novation of this store is to run illus- 
trations and terse matter in adver- 
tisements showing the work the 
women are doing in-these war times. 
These advertisements are called 
“The Foster Series’ —“War Work of 
Women.” In each advertisement ap- 
pears a note such as the following: 
“Any public effort to ‘Help Win the 
War’ will be given publicity without 
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charge in the newspaper advertise- 
ments of F. E. Foster & Co. Sug- 
gestions will be welcome.” This 
house reports that there has been an 
unusually large demand for pumps 
and oxfords in tans and blacks, the 
tans somewhat leading. The call is 
mostly for the military heel. 


Six O-G Boosters 
Gone Into Army Service 

Six members of the O-G Boosters 
have left for army camps this week. 


_ At O’Connor & Goldberg’s this past 


week has been an active one for the 
sale of oxfords and pumps, many 
patent leathers being sold, in addi- 
tion to tans and whites. 


North West 


OUTLOOK 
EXCELLENT 


For a Big Fall 
Business 


Everything points to a healthy, 
prosperous summer and fall busi- 
ness. This deduction is based upon 
reports which are coming in from 
various sections of the Northwest 
relative to acreage and condition of 
growing crops. 

This section being primarily a 
farming district, obviously the 


business welfare of the large city as * 


well as that of the county seat and 
the small town depends upon the 
prosperity of the farmer. With a 
poor crop and adverse conditions 
generally among the farmers, the 
effect is felt all along the line, ulti- 
mately reaching the customers of 
the retail stores of Minneapolis, St. 
Paul, Duluth and other cities. 
Hence there is much satisfaction 
over the condition which exists at 
present and the promises held out 
for the coming months. 

Statements recently made by 
prominent grain men of Minneapo- 
lis, based upon personal inspection, 
coupled with carefully prepared re- 
ports from correspondents, are 
that the acreage throughout the 
Northwest has been materially in- 
creased this season. 

In Minnesota, for instance, it is 
asserted that wheat acreage shows 
about a 22 per cent increase, with 
other grains following about as fol- 
lows: Flax, 9 per cent; oats, 11 per 
cent; barley, 8 per cent, and rye, 
44 per cent. 

North Dakota, primarily a wheat 
raising state, obviously would hardly 


a 
+. 


show as large an increased wheat 
acreage as would Minnesota. How- 
ever, even here reports have it that 
considerably more acres than com- 
mon are given over this year to the 
growing of the little kernels which 
keep the mammoth mills of Min- 
neapolis busy the year round. Flax 
acreage increases are said to be 8 
per cent; oats, 4 per cent, and rye, 
29 per cent. 

Conditions in South Dakota and 
Montana are about the same as in 
North Dakota. 

As previously stated, retail shoe 
merchants, like all other retailers, 
are gratified at the conditions, real- 
izing that it means first of all that 
this section has accepted its great 
responsibilities as the chief source 
of food supply for the United 
States and Europe and, secondly, 
that with conditions at all favorable 
during the balance of the growing 
season, it will mean that all along 
the line from farmer’s family to the 
employee in the mill and factory in 
the metropolitan center, there will 
be a continuance of present pros- 
perous conditions, thereby meaning 
a continuation of the present abil- 
ity to buy merchandise. 


POLITICS AND 
ECONOMICS 
Interest Merchants 
and Merchandising 


Ordinarily, retail merchants do 
not take very active interest in poli- 
tics, but Minnesota merchants are 
in some measure departing from this 
principle. The activity of the Non- 
partisan League is the reason for 
the changed attitude. This really is 





61 


ere To Buy 


Womens Shoes 2 





P. J. Harney Shoe Co. 


Factory, Lynn, Mass. 
Boston Office 
183 Essex Street 











Tober-Saifer Shoe Co. 
Creators of Novelty Shoes 
Oxfords and Pumps 

In Stock Ready to Ship 
Also Nifty Boots in All Lead- 
ing Shades 
Write for Samples 
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The House of Service 


1312 Washi gton Av., St. Louis, Mo. 
Novelty Footwear 
IN STOCK 


In Narrow Widths 


VINSONHALER SHOE CO., 
1211 Washington Ave., St. Louis 














@ociiies 


Women’s McKay and Welt Shoes, Stylish 
at all times and values that stand alone 
at their prices. 

Cotter Shoe Co. - - Lynn, Mass. 


ton Salesroom, 212 Essex St. 











1508 WASHINGTON AVE 
St. Louis, Mo. 


Novelties in Stock 
For At Once Shipment 








The Easiest Selling House Shoes 


9 
Large 
Variety ey 
in _ 
Stock ures 
Taace ca. RT enan 


Lane Brothers Co. a.10.°5° ave. Boston 








W.C. Cushman & Co. 


WOMEN’S WELT AND McKAY 
SPECIALTY SHOES 
ON THE FLOOR—READY TO SIIIP 


403 Albany Bld., Boston 


New York Office, 127 Duane St., Room 32 











The Line of 100 Styles 
of Comfort Shoes 








TIMSON BROS,,. Inc, 
Boston, Mass. 
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High Quality Shoe 
Laces for the Manu- 
facturing Trade. 
Write for Samples 
and Prices. 


J.& B.SALES CO. 
470 Park Ave. 


Worcester - Mass. 

















W! SumNER SMITH 
CHICAGO ILL. 
BATHING SHOES 














“UP TO THE MINUTE” 


Slipper Bows, 
Ornaments, Buckles, etc. 


D. T. DUDLEY & CO. 


66 Washington St. Haverhill, Mass. 














throughout South America means “These 
goods are the best of their kind for the 
South American market.” 














CASH PAID 


for shoe stores or surplus stocks of shoes 
or for other merchandise. Leases taken 
over. We will send a representative to 
investigate and make offer upon request. 


Max Kalter Mercantile Co. 


100-102-104 Grand St. New York City 
Phone Spring 9413 


























We buy quick and pay highest cash price 
for retail and wholesale stocks of shoes or 
any other merchandise. 

Quantity no object. 

For 80 years our specialty. 

Bank and mercantile reference. 


BROOKLYN PURCHASING SYNDICATE 
FRANK WALKER, Proprietor 
610 Broadway, Brooklyn 
"Phone, 2328 Williamsburg 








Insoles of all kinds 


Made by the House that 
makes good on deliveries 


Our brand is in demand 
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not so much a political as an eco- 
nomic question. The danger lies in 
the fact that in North Dakota the 
present stronghold of the league, ac- 
cession to political power has been 
fallowed by the founding of a large 
number of retail stores, operated 
for members of the league alone, 
and handled in such a manner that 
they. constitute a menace to all mer- 
chants. According to the plans of 
this by-product of the league, North 
Dakota is to be liberally sprinkled 
with these retail stores. Wholesale 
distributing houses are to be set up 
in the larger cities and the mer- 
chandising plan which has been 
evolved, manufacturer to whole- 
saler to retailer, is to be eliminated. 
Fear of similar consequences of 
such a movement in Minnesota, 
prompts all business men to interest 
themselves in the existing political 
situation as never before. 


MEN’S SHOES 
SELL BETTER 


In Men’s 
Departments 


Charles Kilbourne of the shoe de- 
partment of The Dayton Company, 
Minneapolis, is now more than ever 
before a firm believer in this teach- 
ing. 

Up to about the middle of Sep- 
tember, 1917, the Dayton Com- 
pany’s men’s shoe department was 
located in the general shoe section 
of the store. Sales were very sat- 
isfactory, yet, believing that re- 
moval of men’s footwear to a purely 
men’s section would meet with con- 
sumer approval, Manager Kil- 
bourne decided to divorce this part 
of the shoe stock from the ladies’, 
misses’ and children’s lines, in- 
stalling it in that portion of the floor 
already largely given over to men’s 
shirts, hats, overcoats and kindred 
The result proved the cor- 


lines. 
rectness of the _ belief which 
prompted the change. During the 


period between September 15, 1917, 
and February 1, 1918, sales of 
men’s shoes doubled, indicating ap- 
parently a direct relation between 
sales, the location of the depart- 
ment and its complete separation 
from women’s wear trade. 


RETAIL TRADE 
SATISFACTORY 
Demand Is for 
High Quality 

Reports from the smaller towns 
and cities throughout the Northwest 
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indicate that shoe business is very 
satisfactory. In women’s shoes style 
is the feature demanded by the pub- 
lic. Regarding work shoes, farmers 
are paying even less attention to 
price than in years gone by and are 
demanding quality footwear, with 
sturdiness and wearing qualities pre- 
dominant, paying the price without 
a murmur. The farmers of the 
Northwest have greater buying abil- 
ity than at any time in the past, and 
are spending their money freely. All 
indications point to one of the best 
shoe retailing seasons in the history 
of the trade in this section. Men’s 
oxfords have been coming strong 
during the last three weeks, this 
statement being of course subject to 
shading as regards the few days im- 
mediately preceding May 30, when 
the protracted rains caused some- 
what of a falling off. Both blacks 
and browns are selling well, with 
whites reasonably good, all things 
considéred. Retailers are featuring 
low cuts in their windows and in 
their newspaper advertising, and this 
coupled with the nation-wide agi- 
tation in favor of the wearing of 
low shoes as a means of leather con- 
servation, is expected to cause this 
type of men’s shoe to attain a 
greater popularity than has been 
true in the past two or three Seasons. 


ONE A DAY 
DELIVERIES 


Coming in the 
Western States 


One delivery a day and co-opera- 
tive delivery system in the smaller 
towns and cities is to be the rule in 
the Northwest in the near future. 

Already the retailers of St. Paul 
and Minneapolis have taken action 
to reduce deliveries to the one-a-day 
basis. 

It is felt that large economies can 
be effected by the curtailing of de- 
liveries, and that at the same time 
it will release considerable man- 
power for work in lines more inti- 
mately connected with the winning 
of the war. 


Shaw Leaves 
Red Wing Co. 


M. T. Shaw, for the past few years 
general manager of the Red Wing 
Shoe Company, Red Wing, Minn., 
has severed his connection with that 
firm and will in the future be asso- 
ciated with the Racine Shoe Manu- 
facturing Co., Racine, Wis. 

He is succeeded by J. R. Sweasy, 
who has been with the Red Wing 
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firm for the past four years, during 
the last two and one-half of which 
he has been superintendent. Mr. 
Sweasy is experienced in the shoe 


BOOT AND SHOE RECORDER 


manufacturing game, having been 
with one or two different Milwaukee 
houses prior to entering the employ 
of the Red Wing Shoe Company. 


Lynn 


SIX PAIRS 
INSTEAD OF TEN 


Production of Shoes 
Is Below Normal 


Lynn is making six pairs of shoes 
this month where it was making ten 
pairs a year ago. Demand for wom- 
en’s shoes has increased because of 
the greater employment of women. 
But production of shoes falls off in 
factories, because of difficulties in 
securing leather and supplies and, 
particularly, because of the lack of 
labor. Men are going to war, and 
to the munitions factories. Manu- 
facturers are doing their level best 
to maintain the highest volume of 
production. But it is evident that 
rigid economy in the distribution 
and the wearing of shoes must pre- 
vail in order that there. shall be 
enough shoes to go around in 


1919. 
SLIP TAP McKAYS 
TO CONSERVE LEATHER 


Revival of an 


Old Style Process 


Lynn manufacturers are increas- 


ing their production of slip tap Mc-. 


Kay shoes, a measure to meet the 
new situation of war economy in 
leather and footwear. In making 
these shoes they cement a slip tap 
to a No. 5 or a No. 6 iron sole, and 
sew both sole and tap to the bot- 
tom of the shoe in the usual 
manner. This provides a durable 
bottom for the shoes. When the 
outsole wears out a new sole may 
be tapped on and the old shoes 
made new. The slip tap holds the 
shoe in shape and does not allow 
it to go to pieces, as is sometimes 
the case when a McKay shoe is 
made without a slip tap. Supplies 
of heavy leather, being taken by 
the Government, shoe manufactur- 
ers now must use light leather. By 
combining a light sole with a slip 
tap, Lynn manufacturers are able 
to produce shoes with bottoms as 
thick as ever. And a thick bottom 
is an essential of winter’ foot- 
wear. 


OFFAL IS PLENTIFUL 
AND IS BEING UTILIZED 


Its Use Means 
Improved Shoes 


Lynn, being a leading cut stock 
centre of the nation, is handling 
immense supplies of offal these 
days. It is coming in large quan- 
tities from shops that cut leather 
for soles for army shoes. The army 
has small use for bellies, flanks and 
necks of leather. And not much of 
it is being sent abroad these days, 
as was the case before the war. So 
supplies of it are accumulating in 
Lynn. 

There are many ways of work- 
ing up offal into shoe stock, such as 
insoles, taps, heels, counters and 
box toes, and some offal is even 
made up into upper leather. 

Prices of many substitutes for 
leather particularly those in which 
cotton is used, are going higher. 
But prices of offal are keeping 
down. 

Shoe buyers may see in the situ- 
ation an opportunity to get more 
good leather shoe stock in the 
goods that they purchase. They 
will find it worth while to consider 
the inside of the shoe as well as the 
outside in making purchases. 


CONSERVATION SHOE 
OFFERED THE TRADE 


A Year Ago, 
With Few Takers 


J. J. Grovers’ Sons featured a 
conservation shoe a year ago, offer- 
ing buyers a five-eyelet oxford of 
kid leather, made with a welted sole 
over a medium toe last with a me- 
dium high heel. It is interesting 
to note that this style corresponds 
to the popular idea of these days for 
a shoe that will conserve leather and 
labor, and at the same time provide 
a satisfactory, stylish and service- 
able shoe for the people. It is also 
interesting to note that when this 
conservation shoe was first offered 
a year ago, scant attention was paid 
to it, buyers, both shoe merchants 
and the people, insisting on novelty 
effects in footwear. 











K's invented the Label for the Shoe Carton, 

ind have Printed most all the Labels used 

by the — Trade ever since ——> 
Send for Samples 








ATLANTIC PRINTING CO. 


Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade. 
201 South Street, Boston, Mass. 
Telephone Beach 4960—4961. 








CATALOGUES 


HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 








“4 Splendidly Equipped Plant” 
The HARVARD 
ENGRAVING CO. 


MAKERS OF HIGHEST GRADE 
Shoe Cuts for Advertising and Catalog Purposes 


at 173 Summer St., Boston 








ILLUSTRATORS 
Cc. GRIECO 


COMMERCIAL ART CO. 
179 W. Washington Street, 
CHICAGO 


SHOE 








ARE YOU GETTING OUT A 
CATALOG? 


LET US MAKE THE SHOE 
ENGRAVINGS 
WE ARE EXPERTS! 


JOURNAL ENGRAVING CO. 
257 WASHINGTON ST., BOSTON 
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JAMES KENT EATON 


EXPERT SHOE CATALOG 


PRINTER 
Seventy-four India Street, Boston, Mass. 
Telephone, Fort Hill 1006 
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LAY Gris rice ‘sen 








GUARANTEED 


HUB TWO YEARS 
NO Service, because the Base of 


Materials and Highest Skilled 
Labor are Used 


BOSTON OFFICE NEW vous OFFICE 
52 Chauncy St. 5 Broadway 


‘of all sorts. 








Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 











TANDARD KID 
TRUE TO ITS NAME 
IT’S STANDARDIZED 

KIL Standard Kid Mfg. Co. 
way 207 South St., Boston Mass. 











The One 
Waterproof 
Leather that 

Takes and Re- 
tains a Polish 





S hs 
Creese & Cook Co., Saree wires" 


Tanneries at Danversport 








TT. W. rae Pres. 
: . DONALD, Vice-Pres. 
F. E. JONES, Treas. 


F. E. JONES COMPANY 
FANCY 


cocors MAT KID 


95 South Street, Boston 











RY stor om Wainy tren) 








The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 


67-69 Murray St. 
New York 

















POLISH MFG.CO. inc. 


MBUS POLISH 
@3 BEAVER ST. NEW YORK 
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Taxes Add to 
Cost of Shoes 

One big item of increase in costs 
of footwear, to which scarcely any- 
body is giving attention, is that of 
taxation. Makers of shoes are pay- 
ing thousands of dollars in war taxes 
A story is current that 
one North Shore shoe firm will pay 
total taxes of $75,000 this year. If 
some genius could figure taxes com- 
pletely he would doubtless find that 
they added two or three cents a 
pair to the cost of shoes. 


New Bank 
Starts 

The State National Bank of Lynn 
has begun business. Thomas H. 
Logan, the shoe manufacturer, is 
president of it. 


Shoe Man in 
Electric Co. 

Charles F. Cotter, head of the 
Cotter Shoe Co., Lynn, was chosen 
vice-president of the Campbell Elec- 
tric Co. at its recent annual meet- 
ing. This company makes marvel- 
ous X-ray machines, big ones for 
use in army hospitals, and little 
ones for use in shoe stores, where 
broken arches and other foot trou- 
bles are examined thoroughly. 
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ABOUT FITTING 
OXFORDS AND BOOTS 


Do Salesmen Fit 
Low Shoes Larger? 

This curious bit about the fit of 
oxfords and boots is mentioned by 
a Lynn shoe expert. 

“We make,” says he, “one line of 
oxfords and one line of boots over 
the same last, a very good last, that 
is a fitter, too. But we find that 
shoe clerks cannot fit an oxford and 
a boot, each of the same size, to 
the same foot. Invariably they use 
an oxford a half size larger, or at 
least. a width larger than a boot 
for the same foot. 

“This thing puzzled us at first, 
until we noticed the quite common- 
place detail that boot tops give a 
clerk something by which he can 
pull on the boot, while the oxford, 
having nothing to serve as pull 


- straps, is pushed on with the aid of 


the shoehorn. 

“T thought of making oxfords 
with a pull strap, but I guess it is 
better for clerks to slip on an ox- 
ford a half size or at least a width 
larger than the boot, both oxford 
and boot being made over the same 
last. 


New York City 


SUMMER 
SEASON 


Produces Activity 
in Retail Stores 


The retail trade has now gone into 
its early summer routine. There is 
a general call for practically all lines 
of summer goods. Oxfords in brown, 
gray, patent leather and black kid 
are all selling quite freely, and there 
is a larger development of the white 
business. Dark tan calf oxfords and 
shoes lead in the sales of men’s foot- 
wear, and the volume of business in 
these lines is quite up to expecta- 
tions. The stores are well supplied 
to meet this demand and in conse- 
quence business is satisfactory. 


PRIVATE LEVY 
THOUGH ENLISTED 


Will Make 
One More Trip 
Private Arnold Levy is a member 


of Battery F, First Field Artillery, 
N. G. N. Y. Private Levy is better 


known to his friends perhaps as the 
executive of the Empire Shoe Find- 
ings Corp. than as a military man. 
Mr. Levy believes it is quite likely 
that the guard may soon be called 
for duty on the Mexican border, and 
while his military duties are not 
likely to take up all his time at pres- 
ent, no one knows what the future 
may hold. In the meantime, hav- 
ing secured leave of absence for one 
month, Mr. Levy is about leaving 
for a business trip as far as Chicago, 
including the principal cities be- 
tween here and there. He will at- 
tend the Convention of the National 
Leather and Shoe Finders’ Associa- 
tion at Pittsburgh on the 24th, where 
the Empire Shoe Findings Corp. will 
have an exhibit. 


RYCKMAN 

SPEEDING UP 

The Eastern Factories 

Looking to Future Deliveries 
Mr. Ryckman of Powell & Camp- 

bell has recently returned from a 

visit to the eastern factories. He 
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found the factories very uncertain as 
to future progress on account of dif- 
ficulties of manufacture through lack 
of help and the uncertainty of the 
delivery of materials, but he secured 
assurance that everything possible 
will be done to get their fall orders 
to them with a minimum of delay. 
Fall orders are coming into the house 
very heavily and all of their men 
are still out on the road. The out- 
look for the season is one of great 
activity, tempered possibly by the 
difficulty in securing all of the goods 
that will be necessary to fill orders. 


A FIVE STAR FLAG 
FOR DIAMOND SHOE CoO. 


Two More Enlistments 
to Help Win the War 


There are now five stars in the 
service flag of the New York head- 
quarters ot the Diamond Shoe Co. 
The two latest additions represent 
Messrs. Jack Silberger and J. E. 
Goldstein. Both of these young 
men, who were city salesmen of the 
house, have joined the Naval Re- 
serve and will probably be ordered 
to the Pelham Bay station for train- 
ing. Both young men are very 
anxious for advancement and will 
endeavor to qualify if possible for 
commissioned rank. 


KID STOCKS LOW 
COLORS IN DEMAND 
Skins Scarce and 
Deliveries Delayed 

The call for high-grade colored 
kids is very much in excess of the 
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supply, in the experience of Oscar 
Scherer Bros. of this city. They 
are shipping out all of the grays 
and browns as fast as they come 
from the factory, and that is not 
over a quarter fast enough. Prices 
rule very firm, but in common with 
the rest of the kid manufacturing 
industry they are looking for the fix- 
ing of prices by the War Industry 
Board in the future. There is a 
great deal of difficulty in getting raw 
skins of a good enough quality for 
making high-grade colored stock, 


SAMPLES FOR 
NINETEEN NINETEEN 


Getting Ready for Next Year 
to Insure Prompt Deliveries 


The Solo Shoe Co. expects to have 
the spring 1919 line ready about 
the first of next month. The reason 
for this despatch is the possibility 
of manufacturing difficulties and the 
desire to get orders ahead so that 
work may be started on them as 
early as possible. The spring line 
now being worked up shows a great 
many samples of tan stocks in bare- 
foot sandals, play oxfords, venti- 
lated oxfords and Romeos. White is 
also rather strongly represented in 
the children’s lines. All of these 
are stitchdowns. The men of the 
house have been out for from 15 to 
16 weeks, and were very successful 
in point of volume of business. In 
immediate business, he stated that 
military lines, including front lace 
leggings and their new canvas cov- 
ered puttee, are selling very heavily. 


Brockton 


ANOTHER FACTORY 
ADDITION 


Local Concern 


Again to Build 


The Diamond Shoe Co. of this 
city has plans for a one-story addi- 
tion to its factory in the Montello 
district. The new part will be 155x25 
feet, adding 4,000 square feet to the 
factory. ‘The Diamond Shoe Co. 
is now operating one of the largest 
shoe manufacturing plants in New 
England. 


ORDERS FOR 
ARMY LASTS 


New Contracts Received 
by Local Concerns 


Sturgis-Jones Last Co. and Mas- 
have jointly received 


terson Bros, 


from the United States Government 
orders for 47,000 pairs of army lasts. 
Of this number 42,000 go to the 
Sturgis-Jones Co., and 5,000 to Mas- 
terson Bros. Most of this order is 
for the last used in the nailed army 
shoes. 


FIBRE SOLES 
FOR ARMY SHOES 


Local Concern 
Has an Order 


The Avon Sole Co. has from the 
United States Government an order 
for 500 pairs of “Du-Flex” soles. 
They are to be attached to army 
shoes to test their wearing qualities. 
If these satisfy Government officials, 
larger orders will undoubtedly be 
forthcoming. 
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“THE RIGHT LACE 


= PERFECT >r CASE” 
Write us for prices- 
they will interest you. 
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DO YOU KNOW? 


that you can buy it—or 
sell it — through the 
“Where to Buy”? columns. 
This feature in its quick 
service is a time saver in 
meeting immediate needs. 











INFORMATION %.<*2: 





“Whéere to Buy” constitutes a 
source of knowledge so that he who 
runs through these pages may read 
—and learn. 
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TO MAKE 
CHILDREN’S SHOES 
New Concern Takes 
Factory Quarters 

The Basler Shoe Co. is a new con- 
cern which has taken quarters in 
the Herrod factory in the Montello 
district. The product will be boys’, 
youths’, girls’ and misses’ shoes. 
About 300 pairs daily will be pro- 
duced at the start. 


ORDERING EARLY 
FOR SPRING 


Merchants Realize 
Importance of This Plan 
Representatives of Brockton shoe 
manufacturing concerns who are out 
with samples for spring of 719 re- 
port that a large part of these orders 
are booked for early deliveries. In 
fact, the specified dates for shipment 
are as a whole much earlier than at 
any previous time. One salesman 
sized up the situation thus: “Many 
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of my spring orders are for July 
delivery and very few later than 
August. Dealers have evidently 
learned a lesson from their experi- 
ences of the past season as regards 
late deliveries. Conditions will be 
no better next season. They may 
be worse. It is up to the merchants 
to specify early deliveries of spring 
goods.” 


NEW SHOE 
CONCERN 


Making Men’s 
Footwear 

The latest addition to Brockton’s 
concerns is the Peerless Shoe Co., 
Inc., which will manufacture a line 
of men’s shoes in the factory at the 
corner of North Main and Elliot 
streets. The members of the con- 
cern are Oscar Emery, Charles Cor- 
nelis, Arthur Scully and Thomas 
Ambaidais, all experienced in the 
production of shoes. 


Haverhill 


TURN SHOE 
INDUSTRY SECURE 


Production on 
Solid Foundation 


As a result of the trip made last 
week to Washington, D. C., by a 
committee of turn shoe manufac- 
turers from this city it can be stated 
that the turn shoe industry will not 
be disturbed in any way. While con- 
servation of sole leather is necessary, 
yet ample material will be avail- 
able for the production of Haverhill- 
made turn shoes. The thousands 
of merchants throughout the country 
who buy turn shoes made in this 
city will have their orders filled as 
heretofore, with ample assurance 
that they will receive value as re- 
gards both style and quality. 


Satisfactory Result 
of Conference 


The Haverhill delegation was re- 
ceived at Washington by C. F. C. 
Stout, chief of the board of hide 
and leather control of the War In- 
dustries Board. Mr. Stout informed 
the Haverhill manufacturers regard- 
ing the Government’s needs and 
asked their co-operation in the use 
of lighter weight soles on turn, welt 
and McKay footwear in order that 
the heavier soles may be .available 
for army shoes. The Haverhill men 
gladly agreed to these suggestions. 





Statement can be emphatically made 
that the production of Haverhill 
made footwear will not be affected 
and that no workmen will lose em- 
ployment in filling the demands 
made by the trade for the turn shoes 
and other lines produced in this city. 


RETIRES FROM 
BUSINESS 


Member of Local Shoe 
Concern No Longer in Trade 


Harry R. Emery of Emery & Mar- 
shall Company, shoe manufacturers, 
retired last week from that concern. 
His stock in the corporation has 
been purchased by Sherman H. Mar- 
shall. Messrs. Emery and Mar- 
shall have been associated for the 
past fourteen years. II] health 
causes Mr. Emery’s retirement. 
Sherman H. Marshall, treasurer of 
Emery & Marshall Company, is 
now also president of the corpora- 
tion. Orlando N. Dana continues 
as vice-president and representative 
in New York City and other large 
centers. 


Other Officers and 
Business Plans 

Frederick §S. Marshall, son of 
Sherman H. Marshall, will assume 
more active duties in connection with 
the production and cost of the E. 
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& M. line. Freeman C. Marshall 
is superintendent as_ heretofore. 
Ernest D. Libby, who has charge 
of the welt department, is now a 
stockholder and member of the cor- 
poration. President Marshall states 
that the policy of the concern will 
be the same as in the past, the pro- 
duction of high-grade women’s welt 
and turn shoes. About 3,000 pairs 
are now being produced daily, while 
the business of the past year has 
been the largest in the firm’s history. 
Charles L. Marks, who has had a 
prosperous trip in the South, will 
continue to represent Emery & Mar- 
shall Company. J. B. Loughlin, 
who has finished his first season in 
the West and has secured a good 
business, will cover the same terri- 
tory next season. Boblet & Mundet, 
representing the company in Cuba, 
with headquarters at Havana, will 
continue to represent the E. & M. 
line. 


MANUFACTURER’S 
SON IN NAVY 


Haverhill Young Man 
Becomes Ensign 


Charles W. Arnold, Jr., son of 
Charles W. Arnold, cut sole manu- 
facturer of this city, is among 800 
United States Naval Reservists who 
have been awarded silver anchors 
at the United States Naval Acad- 
emy at Annapolis. This gives young 
Arnold the rank of ensign in the 
regular naval service. He will at 
once be assigned to active duty. 


LARGER SIZES 
WANTED 


Manufacturer Notes 
Change in This Regard 


A feature of the orders for wom- 
en’s shoes coming into Haverhill 
factories for the fall season is the 
increase in the number of large sizes 
ordered. This is particularly no- 
ticeable in the so-called “Comfort” 
lines of women’s footwear in which 
sizes as large as 10’s are wanted, 
where in past seasons 8’s and pos- 
sibly 9’s were the limit. This is no- 
ticed in regard to Southern trade 
where from that locality one cus- 
tomer writes: “While we will not 
say that we won’t do business with 
you if you can’t supply us with 10’s, 
yet we need these very much.” It 
may be said in this connection that 
added prices must be charged by 
the manufacturers of these extra 
large sizes in women’s footwear. 
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Men who stay young have a 


leaning toward “‘Glove Grip” 


shoes. Styles are sensible, 
| shoes are flexible, and the 
“Glove Grip” features assure 
comfort. There's money in 
“Glove Grip” shoes for you. 
Sample this line and see how 


/ easy it is to cash in on it. nn 


“Come back at us for a cata- 
logue.” 
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FEWER RETURNED 
GOODS 


Merchants Appreciate 
Difficulties of Production 


“We have less returned shoes 
coming to our factory than ever be- 
fore,” said a representative of Hav- 
erhill’s shoe industry. “It is 
strange,” he added, “that we should 
have any returns whatever under 
present difficult conditions in pro- 
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duction as well as advanced costs of 
all materials which enter into shoes. 
I think the majority of dealers ap- 
preciate this point and govern them- 
selves accordingly. My advice to all 
shoe merchants is that those who 
have goods on hand should be very 
cautious in returning any shoe for 
any trifling fault, realizing that it is 
impossible to replace them at the 
prices paid as well as the difficulties 
in getting goods even at higher 
prices.” 


Rochester 


SHOE WORKERS SCARCE 
AND MFRS. BEHIND 


Because of Reduced 
Production Capacity 


“Although we pretend to carry 
stock shoes, we are greatly oversold 
and unable to promise any deliveries 
whatever,” said John C. Nugent, 
head of the advertising and sales de- 
partment of the Menihan Company. 
“Business is too good,” said Mr. 
Nugent. 

“We are producing about 75 per 
cent of capacity when we ought to 
be producing 125 per cent. We can’t 
force the issue because of the great 
scarcity of labor. Prices are ad- 
vancing and will go much higher, 
because shoe manufacturers will 
have to bid for labor against muni- 
tion plants. This same situation ex- 
ists in practically every shoe 
center. 

“While there is a concerted effort 
toward more conservatism in style, 
I don’t believe any results will be 
produced. Women demand fancy 
shoes. They will not wear black 
shoes or cloth top shoes. Colored 
leathers continue to be in great de- 
mand. Fancy shoes are what women 
want, and they are willing to pay the 
price. I don’t see any logical reason 
‘why shoe manufacturers should en- 
‘courage conservatism in style. Noth- 
ing is gained by such procedure and 
the prosecution of the war is not 
helped. Low shoes are selling big 
this season. We are urging the sale 
of low shoes in the interest of leather 
conservation. There is a tremendous 
handicap against the sale of low 
shoes. It is the shortness of skirts. 
As long as skirts remain short wom- 
en will wear high shoes. Notwith- 


standing the many problems shoe 
manufacturers are facing, the out- 
look is most encouraging.” 


SHOE MFR. SUBSCRIBES 
HALF A MILLION 


As a Starter to the 
War Chest Fund 


Topped off with a subscription of 
$500,000 from George Eastman, 
Rochester’s War Chest is filled to 
overflowing. But what speaks vol- 
umes for the patriotism of Monroe 
County is the large number of sub- 
scribers to the fund, 108,927, includ- 
ing thousands of shoeworkers. The 
total amount subscribed is $4,815,- 
503.97, which is well over a million 
more than the minimum amount set 
out for, $3,750,000. Among the larg- 
est individual subscribers was Fred- 
erick A. Sherwood, president of the 
Sherwood Shoe Company, with a 
subscription of $10,000. The Shinola 
Company subscribed $10,000, Henry 
J. Utz of Utz & Dunn $5,000, Wil- 
liam H. Dunn $5,000 and Frank X. 
Kelly $2,400. 

Other individual subscribers of in- 
terest to the shoe trade, in addition 
to those enumerated last week, are: 
Jeremiah G. Menihan, $2,400; D. 
Armstrong & Co., Inc., $3,000; Fred 
S. Todd, $720; Joy, Clark, Nier, 
Inc., $600; Joy, Clark, Nier employ- 
ees, $1,873; C-Saw Shoe Company, 
employees, $472; F. M. Hoyt Shoe 
Company, $120; Harry A. Chase, 
$150; Robert W. Woodruff, $120. 

Among the factories who reported 
100 per cent subscriptions are the 
McMaster Shoe Company, Peerless 
Shoe Company and Stutz Shoe Com- 
pany. These are in addition to the 
list announced last week. One hun- 
dred and thirty-eight of the 156 
large industrial plants in Rochester 
announced a 100 per cent subscrip- 
tion. A team headed by Frank X. 
Kelly, of John Kelly, Inc., solicited 
126 subscriptions for a total sum of 
$24,384.20. Shoe men in every 
branch of the industry worked hard 
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for the success of the campaign, and 
it was largely through their efforts 
that the campaign ended as it did. 


ROCHESTER 
STYLE SHOW 


Promises to Eclipse 
All Former Exhibitions 

Plans for the Fifth Rochester 
Style Show to be held at Powers 
Hotel on July 8 to 13 are engaging 
the attention of the Rochester As- 
sociation of Traveling Shoe Sales- 
men, under whose auspices the show 
is given. The first meeting of the 
association since April was held on 
Tuesday at the permanent club- 
rooms in the Powers Hotel. 

An important meeting of the ex- 
ecutive committee was held Satur- 
day afternoon. There were present 
Chairman M. C. Smith, Treasurer 
H. M. Joy and J. P. Byrne, Frank 
J. LePine, J. E. Blythe, Clark B. 
Rowley, A. J. Peck, Fred S. Brill 
and Secretary Harry A. Chase. It 
was decided not to hold a public 
shoe style review as at first planned, 
for the reason that the style show 
is primarily for visiting buyers and 
that the styles shown are six months 
ahead of the selling season in the 
retail stores. Chairman Smith an- 
nounced that President Rowley of 
the R. A.’T. S. S. had appointed J. 
P. Byrne a member of the execu- 
tive committee to succeed J. H. Mul- 
ligan, deceased. 

It was decided to hold two living 
model exhibits in the ballroom of 
Powers Hotel. The first will be on 
Wednesday evening, July 11, when 
the guests will be the shoe manufac- 
turers of Rochester and vicinity, 
and their superintendents and fore- 
men. The Thursday evening model 
show will be open to the merchants 
who will supply the costumes for the 
models and for their friends. Special 
features to make the living model 
exhibits more attractive than ever 
before are being arranged. Men’s, 
women’s and children’s shoes will 
be shown on models. There will 
be music and refreshments. 

Many matters concerning details 
of the show were discussed. The 
demand for rooms by expectant vis- 
itors is larger than ever and despite 
the fact that many shoe factories 
are sold up, all will exhibit just the 
same. A large attendance is prom- 
ised. During the week one hundred 
thousand style show posters were 
distributed to manufacturers and 
others to use on bills, letters and ad- 
vertising matter, giving publicity to 
the style show. 
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FINE DRESS WELTS 


READY TO SHIP 


MADE IN CHICAGO 
STOCK STYLE 708 
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Factory No. 1, Corner Chicago Avenue and 
Green Street, Chicago, IIl. 


Stock Style Number 708 


Men’s Gun Metal Blu. O’Brien 
Last, Single Leather Sole, Leather 
Counters, Full Size Tongues 
Fleece Lined, Light Tan Leather 
Top .Facing, “Apex” brand, Mat 
Calf Topping, made by Hiteman 











MacDonald & Kiley Bros. Leather Company, in Stock 
Super-Fitting Lasts A, B, C and D, width, price $4.15, 
This One O’Brien less 5 per cent. 


J. W. CARTER CHICAGO COMPANY 
CHICAGO, ILL. 


Try—Carter’s Co-operation 
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Short Items of 
Shoe Interest 


John Schmanke, No. 1,482 Dewey 
avenue, and Frank Lenhardt, No. 
438 Plymouth avenue, have obtained 
permission from County Clerk 
Hotchkiss to do business under the 
firm style “Schmanke Boot Shop 
Company.” 

There was a large attendance at 
the regular Friday luncheon of the 
Rochester Retail Shoe Dealers’ As- 
sociation. Discussion of the suc- 
cess of the Rochester War Chest and 
plans for a clean-up of all retail 
stocks in Rochester occupied the at- 
tention of the members. 


BOOT AND SHOE RECORDER 


Rochester Salesman Reports 
Trade Good Everywhere 


According to Fred S. Brill, secre- 
tary of the Rochester Association 
of Traveling Shoe Salesmen, who 
has just completed his trip for the 
Charles A. Eaton Company of 
Brockton, business in the women’s 
lines is phenomenal. 

“Salesmen of women’s lines whom 
I met on the road report unprece- 
dented business,” said Mr. Brill. 
“Labor, materials and deliveries are 
the disturbing factors. The men’s 
lines are holding up well considering 
the draft. The country seems to be 
enjoying great prosperity.” 


Philadelphia 


WHITE SEASON STARTS 
ENCOURAGINGLY 


Opening Summer Business 
Is Fully Up to Average 


Real Summer weather has in- 
creased the demand for white shoes, 
and the sale of low cuts, particularly 
brown and gray, is good. The sup- 
ply on hand in the brown stocks is 
sufficient to take care of the needs 
of the customers, but there is con- 
siderable difficulty in getting a suffi- 
cient supply of the wanted gray 
goods. 

In the men’s lines there is a strong- 
er call for low cuts than last year. 
In these stocks, the dark tan shades 
are particularly in demand, and 
while there is a sale for black low 
cuts, the bulk of call is for the colors. 


Specialty House Reports 
Fall Orders Coming In 


Fall orders are coming in very 
strong to W. T. Holmes Co. All 
their men are out on the road, and 
all of them are more anxious about 
the delivery of the orders that they 
can take than to even the taking of 
the orders themselves. However, 
their sources of supply are good, 
and while it may be that some de- 
lays may be experienced, they none- 
theless feel that their customers will 
be taken care of. 


KILTIES PLAYED AND 
MANUFACTURERS 


Enjoyed a 
Shad Dinner 


The annual shad dinner given by 
the members of the Shoe Manufac- 
turers’ Association to the delegates 





to the Joint Board of Arbitration of 
the Central Convention was held on 
May 18th at the Mohican Club, 
there being about 100 present. In 
the absence of Mr. Duling, presi- 
dent of the association, Mr. J. Ed- 
wards presided at the dinner, at 
which some very interesting but in- 
formal talks were given. Games 
followed the dinner and all the way 
through the occasion was regarded 
as one of the most pleasant of its 
character. To this the presence of 
a Kiltie Band contributed to no 
small degree, as well as a program 
given during the course of the din- 
ner by professional entertainers. 


Fall Lines Delayed 
by Factory Conditions 


One manufacturer of women’s 
shoes, in discussing present condi- 
tions, reflected the manufacturing 
condition in the city. He said work 
in the factory is being pushed to the 
limit on immediate goods, low cuts 
of course. These orders are consid- 
erably delayed and many of them 
should have been out several weeks 
ago. Because of this pressure of 
work on immediate goods, very lit- 
tle has been done on Fall goods, 
although stock is being cut and will 
be put into the making as soon as 
space is available. There is a very 
active demand for field mouse and 
gray. Brown, however, is the one 
best color. Louis heels are wanted 
on most of the colored shoes, and 
cloth tops appear very strongly in 
the Fall orders. There is a sprink- 
ling of patent leather for Fall use, 
but the bulk of the vamp stocks are 
the kids in colors, and calf in the 
more staple tan and black shades. 
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LININGS STILL HELD 
FOR THE GOVERNMENT 


And Shoe Fabrics Scarce 
Enough to Cause Anxiety 

W. A. Lippincott Co. report cloth 
very scarce and the demand strong. 
The bulk of it is for brown, gray 
and field mouse. They are not tak- 
ing further orders, because there is 
great uncertainty of deliveries. The 
situation regarding white fabrics 
continues quite a factor, which is 
due unquestionably to the very 
large advance white business placed 
earlier in the year. 


FALL ORDERS a ef 
SHOW STYLE TREND i 


And Factories Busy 
With All Help Procurable 


Shiny leather, glazed kid, brown 
calf and kid are all well represented 
in the oxford and pump orders that 
are coming into the factory of Ziegler 
Bros. The firm is fairly well satis- 
fied with the progress it is able 
to make in view of handicaps. The 
present wants are for both welts and 
turns, and while there is a demand 
for pumps it is not as great as that 
for oxford styles. White is not so 
strong at the present time, but gray 
and field mouse are both good. Com- 
binations show up very strongly in 
their advance fall orders, and brown, 
black and gray are all well repre- 
sented. 


Consolidation of Two 
Well Known Houses 


The Shelby Printing Company, 
of Shelby, Ohio, and the Simple Ac- 
count Sales Book Company of Fre- 
mont, Ohio, have formed a new 
million-dollar corporation, and in 
the future will be known as the 
Shelby Salesbook Company, with 
main offices at Shelby, Ohio. 

The. consolidation was effected 
with a view to eliminating the dupli- 
cation of effort that naturally at- 
tends the operating of two distinct 
organizations manufacturing and 
distributing practically the same 
products. District offices will be 
opened in many of the large cities. 

The Shelby Salesbook Company 
will manufacture all styles and sizes. 
of duplicating and triplicating sales- 
books, manifold books, special rul- 
ing and printing, the well known 
Simple Account Credit Register for 
keeping the credit accounts of re- 
tail merchants and the “Shelbytrip” 
triplicating salesbook used in 
thousands of stores throughout the 
country. 


otel [a Satle 


Chicago Finest Hotel 


All Roads Lead to Chicago 


Xotel Ie Salle 


A central point from which all 
Chicago’s activities radiate 


N the heart of Chicago, ‘“‘the great national ter- 
minal,’”’ stands Hotel La Salle—justly representa- 
tive of its progress and adequate to its demands. 


Here, every day, you may meet men and women promi- 
nent in world-affairs who appreciate the extra refine- 
ments of service. 





RATES 





One person Per day 





Room with detached bath 
$2, $2.50 and $3 
Room with private bath 
$3, $3.50, $4 and $5 
Two persons Per day 
Room with detached bath 
$3, $3.50 and $4 


Single room with double 
bed $4, $4.50 and $5 


Two Connecting Rooms with 
Bath 


Two persons $5 to $8 
Three persons 6to 9 
Four persons 7 to 12 


Room with private bath— 1026 —— with private 


Double room $5 to $8 








Ernest J. Stevens, Vice-Pres. and Mgr. 


The only hotel in Chicago maintaining floor clerks and individual 
service on every floor 


La Salle 


at 
Madison 
Street 


Chicago 
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Strangling 


the 


Periodicals 








C 


ONGRESS at its last session passed a hasty postal law increasing the postage on 
periodicals from FIFTY TO NINE HUNDRED PER CENT THROUGH A POSTAL 


“ZONE” LAW. The postal ‘zone’ system was abolished by Abraham Lincoln in 


1863 on the recommendation of Postmaster General Blair and has since also been con- 


demned by U. S. Postal Commissions. 


Under the postal zone law some periodicals will be 
killed—all will be crippled. There will be fewer read- 
ers, and the habit of reading curtailed. The great 
function of periodicals is to assist in the spread of 
ideas—by printing the achievements in the world of 
thought, culture, and science. 


Thus to shut out farm journals—as these zone rates 
will—will lessen the productive power of our country 
by millions of dollars through loss of better methods. 
Shut off trade journals and you decrease the manu- 
facturing power by more millions. Shut off the re- 
ligious papers and there are shut off channels that 
have raised millions of dollars for distressed hu- 
manity. Shut off the great periodicals of the home 
and there is throttled an avenue that has given expert 
instruction to hundreds of thousands of mothers and 
saved their babies to health and citizenship. 





These national periodicals are printed in the big 
cities-—and the first zone, the cheapest zone, is in or 
near those cities; there are many educational oppor- 
tunities near cities, and the cities will read anyway. 
Small towns and distant districts depend to a large 
extent upon periodicals; thus this law increasing 
periodical postage where it is most needed shuts off 
opportunity where needed. It penalizes periodical 
readers. 


Congressman Claude Kitchin of North Carolina, 
who fathered it and compelled its adoption, refusing 
hearings on the measure,—it had been twice defeated 
by the Senate—stated in his speech in Congress that 
it was not a War Revenue amendment but permanent 
postal legislation. 


Canadian magazine readers, even to the Arctic 
Circle, can receive American magazines at four cents 
a pound postage. Every American reader—if they 
live west of Missouri—must pay almost twice as much 
postage, or from 41% to 8 cents postage per pound for 


the same magazines! This is what the postal “zone” 
law means—discrimination against American citizens 
of all Western States. Do you live West of Missouri 
—of Minnesota, Iowa, Arkansas or Louisiana? Then 
this postal “zone” law discriminates against you and 
in favor of every Canadian reader to the shores of the 
Pacific and North to the Arctic Circle! 


Will you help—Sign NOW. 


It is not a War Tax. It is postal legislation, pure 


and simple. 


Repeal this law. Repeal this FIFTY TO NINE 
HUNDRED PER CENT periodical postage increase 
with its unfair, iniquitous and disastrous “zone” 
system. Sign the petition below and mail it. Put a 
cross mark in the square—save the periodicals and 
the work which they have done and are doing for 
national education and patriotism. 





PETITION TO CONGRESS—Sign Here! 


The spread of education, of culture, of scientific knowledge 
and advancement, and of our vast internal merchandising 
and manufacturing has been, and always is, vitally dependent 
upon the freest and cheapest circulation of periodicals. The 
penalties resulting from any restriction on the freest pos- 
sible circulation of periodicals will be destructive of the best 
interests of our economic life and the opportunities of devel- 
oping our best citizenship. 

The postal amendment passed by the last Congress in- 
creasing the postage on periodicals from FIFTY TO NINE 
HUNDRED PER CENT with its postal “zone” system will 
throttle or destroy our periodicals at a time when the widest 
and most extensive circulation of publications is essential to 
the patriotism, education, and upbuilding of our country. 

Therefore, I the undersigned, do most earnestly demand the re- 
peal of this burdensome periodical postage amendment. 





Name 


Gr Oe a oa 0.0 6.0: b 660 5:60:0 64. 6500608006086860000K0 
Bee BRIO a io 60:6.60:6.6:5000.6000066000806008808608 


Periodicals means much in your life. If you will help by 
a few arguments with your acquaintances and an occasional 
letter to your Congressman in a spare moment, put a cross 
mark here. 


ga Will you help in securing the repeal 
of this iniquitous law? 


a) 


CUT OUT. MAIL TO CHARLES JOHNSON POST 
Room 1417, 200 Fifth Avenue, New York City 
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The Just Wright Shoe for Men— 








The Best 
Selling 
Last It’s we 
in the mpage 


Stock Dept. 








PRC 
eee 




















aust Wr, dust Whe 
Stock No. 117 Stock No. 118 


Myopia Last—Gun Metal Myopia Last—Cocoa Brown 


Calf Bal. Mat Calf Top. . 
Screwed Heel. Sizes AA, 7 to Calf Bal. Sizes AA, 7 to 11; 
11; A, 6 to 11; B, 5% to 11; A, 6to 11; B,5% to11; Cand 
C and D, 5 to 11. D, 5 to 11. 

Price $5.50 Price $5.75 
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E. T. WRIGHT & CO., Ine. 
Rockland, Mass. 


PHILA., Pa. DETROIT, Washington Arcade 


BOSTON, 183 Essex St. 
SAN FRANCISCO, Pacific Bldg. 


NEW YORK, Marbridge Bldg. 1215 Market St. 





Lanctemenenmnsenenemmentll 
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BUSINESS WAITS 
ON EXPECTATION 


Of Governmental 
Price Fixing 


Buyers and sellers are as much 
in the dark now as when last report 
was written. Price fixing of hides 
naturally leads to expectations of 
similar action regarding leather. Yet 
action of this kind is delayed, and 
by some it is argued that there are 
so many kinds, grades, colors and 
qualities that no price fixing can 
be sufficiently definite to be satis- 
factory. Yet the problem can hardly 
be more difficult than with hides, 
and complaints have not yet become 
numerous about hide prices. The 
situation is therefore somewhat 
mixed. There are those who are 
scurrying around to get what they 
need for orders on hand before 
prices are fixed, and there are others 
who argue that price fixing. means 
only maximum prices, and that they 
can do just as much bargaining later 
as now. 


SOLE LEATHER 
OF HEAVY IRON 


To Go Exclusively 
into Army Shoes 


There is no doubt that the price 
fixing of hides had an immediate 
influence on sole leather prices, and 
the latest move restricting manufac- 
turers of civilian shoes to soles 8 
iron or lighter has had the effect of 
stiffening prices on the lighter 
weights, some of which have been 
accumulating considerably. The 
manufacturers who make heavy 
soled shoes will be obliged to use 
two layers of lighter iron, and this 
increase in demand for light weight 
sole leather is sending prices up 
nearer on a parity with heavy iron 
stock. Heavy dry hide hemlock 


is quoted 50, 48, 45c; middle weights 
47, 45, 43c, and lights 46, 44, 42c. 
Union sole is well sold up on heavy 
weights, 72c is the ruling price for 


The Lez 
Weekly 














heavy steer backs. Packer cow 
backs selling at 70c for medium and 
67c for light. Country hide union 
backs 65 and 62c. Oak sole which 
can go into army shoes is contracted 
ahead. Lighter weights range from 
78 to 84c, according to weight and 
grade. Country hide leather is held 
at 48 to 54c. Belting butts well 
sold up, quotations being 95, 93 
and 90c. 

Offal is in excellent call, shoe man- 
ufacturers intending to use such 
stock for slipsole or intersole. Bellies 
are advancing. Hemlock sells at 
17 to 18c. -Union steers 25 to 30c. 
Heavy oak scoured bellies 34 to 38c, 
unscoured 25 to 27c. Shoulders are 
quoted 30c for hemlock, 55 to 62c 
for union, while double heavy oak 
shoulders are firm at 65 to 67c. 


SHORTAGE OF 
UPPER LEATHER 


Feared by Shoe 
Manufacturers 


While most shoe manufacturers 
of other than army shoes are suf- 
ficiently supplied with leather to 
keep their factories going with pres- 
ent forces, many of them are more 
or less anxious regarding future de- 
liveries, whether these deliveries are 
of stock already ordered, or still to 
be purchased. Tanners are having 
their troubles regarding work people, 
slow freights, high cost tanning ma- 
terials and maximum hide and skin 
prices, with price fixing regulations 
in prospect. 

Calf leathers going out on old 
orders, new business moderate, with 
continued demand for colors. Prices 
show no change since last report. 
Side upper leathers in fair call. 'Tan- 
ners of chrome side leather have all 
the orders they can fill outside their 
contracts with makers of army shoes 
and are averse to booking any more 
business for civilian shoe producers. 
Colored side leather continues in 
good call, with prices firm, varying 
according to grade and tannage. Fin- 


her Market 
Review of Leather 
Supplies and Prices 
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ished splits in light demand, though 
ooze splits sell well. Flexible splits 
well sold up. Patent leather scarce 
in the best grades, because of labor 
shortage and recent weather condi- 
tions. Medium and low grades in 
fair call. Glazed kid so well sold up, 
and ordered ahead, that producers 
are loth to take on any new business. . 
Colored skins continue in excessive 
demand, while the raw skins suitable 
for white or gray are getting scarcer 
every day, and prices held at top 
notch. 


THE HIDE MARKET 
QUIET IN BOTH 


Foreign and Domestic 
Kinds and Qualities 


Tanners are not purchasing very 
heavily, and many will hold off until 
the take-off is shorter-haired. Pres- 
ent offerings are none too good, yet 
practically all are held to the maxi- 
mum fixed prices. New England 
and Canadian hides are held around 
20c for best qualities, while tanners 
are unwilling to pay over 18c. No. 
1 Ohio buffs sell for 19c and ex- 
tremes 2lc, with May take-off 22c 
for either, though some long-haired 
lots, not too grubby, are offered at 
18c and 19c. Southerns are quiet, 
asking prices being 18 to 20c for near 
points, and 16 to 19c for far points. 
The Chicago packer hide market is 
unusually quiet, with prices held 
at maximum, namely: Native steers, 
heavy 33c, light 32c and extreme 
25c. Native cows 30c for heavy, 26c 
for light. Texas steers 31c for heavy, 
30c for light and 25c for extremes. 

The Chicago calfskin market is 
quiet, mainly because of lack of of- 
ferings, and sales are at maximum 
prices, with some sales ahead. Packer 
calfskins sold at 44c. Chicago cities 
44c. Outside cities 37 to 3814c and 
countries 34c. New York City calf- 
skin prices fully maintained, sales 
being made at $4, $5 and $6. Some 
outside cities sold at 50c below these 
figures. 
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“CYGOLF” 


“The Shoe That’s Right”’ 





IN STOCK NO. 739 
DIXIE LAST 


Tony Red Calf Whole Quarter 
Blucher, Heavy Overweight Single Sole. 
1% inch Military Heel, O’Sullivan Rub- 
ber Heel. Widths B, C, D, E, 5 to 11. 


PRICE $5.40 


F you could reach all dealers sell- 
I ing “Cygolf” shoes and ask how 

they like them, you’d be assured 
that your orders are not misplaced 
if sent to us. Here’s the liveliest sell- 
ing line ever. It is repeating regular- 
ly all the way down the line. It is 
full of style, pep and profit. The shoe 
above shown is no exception. 


HUUUUDEAL DONO 


HONDO DODODEAEDONNON 


TOUTE 


Catalogue? Of course! Send for Copy. 


KELLY-BUCKLEY CO. 


BROCKTON - - - MASS. 





TTT 
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will give the most wearing value for the 
price and are especially satisfactory for 
customers who insist on the best for their 
children. Order a few pairs from stock 
and watch results. 





BUTTON 


LACE C and D Widths 
D Width Only 5-8 8%-12 12%-2 
4-8 8%-12 F40—Pat...$2.25 $2.55 $3.15 
F00—Patent...... $2.25 $2.55 F41—Dull.. 2.25 2.55 3.15 
F01—Dull......... 2.25 2.55 F43—Tan.. 2.50 2.75 (D 
F03—Tan......... 2.50 2.85 Only) 


WILLIAMS, HOYT & CO. 


ROCHESTER, N. Y. 


] | 


BUY 


WHILE THE 
| BUYING IS GOOD 


Women’s extra heavy felt Everetts. Quilted 
satin innersole—chrome outsole. 


We have a special shipment due to arrive 


July 1st. 
100 dozen black 
100 ” oxford gray 
100 ” wine 
50 ” pink 
50 ” lavender 
50 ” old rose 
50 ” light blue 
Sizes 3 to 8 
While they last 8714 cents per pair. 
Better get your order in now. 


—S=—E—a 


LAING, HARRAR & CHAMBERLIN 
43 N. 3RD ST., PHILADELPHIA, PA. 
—— 9 eee 8 
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TRADE MARK 


THE WHOLESALER 


HIS PLACE AND OPPORTUNITY 
YA) “houses of of today constitute the clearing 


houses of the trade. 


By their service factories are able to mass their produc- 
tions and retailers obtain the variety of merchandise 
necessary for the successful carrying-on of their business. 


Such a firm is Katzman-Adler 


Tied to no particular manufacturing interests we buy where we will— 
to the best advantage of ourselves and of our customers. 





In the closest touch with style-governing con- : 
ditions and by experience able to deduce the real Ready to Ship 
from the froth our failures to pick winning numbers PUMPS 


have been negligible. 
Patent and Dull 


Orders for Fall were placed months ago and Lot. 1. Patent Colt 
thousands of pairs of shoes are already in our Pump, Full Louis 
warehouse. Heel, Hand Turned, 


Kid Sock and Quar- 
ter Lining. AA to C. 
$3.75 


Lot. 2. Same Shoe 
as above in Black Kid. 
$3.75 


We do not know what your individual problems 
are but with the resources that are at our com- 
mand, perhaps we can help you solve them. What 
are your needs for Fall? Writing us will cost you 
nothing—it may profit you much. 














Katzman-Adler Shoe Co. 


211 Essex St., Boston, Mass. 


Max M. Apter, President. Mitton Katzman, Treasurer. 
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Representing Representing Representing 
Stock Nos. Stock Nos. Stock Nos. 
248, 247, 246, 245 281, 279, 274, 283 


295 and 280 





Stock Stock 
No. Price No. Price 
280 ey Kid Oxford, Plain Toe, Covered Louis Heel, 94.25 296 White Canvas Oxford, Plain Toe, Covered Military 
o 5 ee ee ee eee ° Heel, Ti bb FN 06.6:60406605006.664604000000 066800068 2.15 
281 ~— Leather Oxford, Plain Toe, Leather Louis Heel, ae 146 White Canvas Sport Oxford, White Kid Trim, 6-E..... aie 
POR Iaith pdt ayy Sat “chee paella agg oe altaya _ 147 Same with Gray Kid Trim, C-E...........cceeseeees 1.50 
es, ee ee ee ee ee ae 148 Same with Brown Kid Trim, C-E........ osiabaniemiie 1.50 
274 Havana Brown Kid Oxford, Plain Toe, Leather Louis 247 Mahogany Calf Plain Pump, Leather Louis Heel, Nar- 
gy ® perlleectopr ere tt! 6 EAMETS 3.50 row Toe, A-D .....+..seecessereseerees ce sececececes 3.5 
283 Black Kid Oxford, Plain Toe, Leather Louis Heel, C-D.. 3.50 246 Patent Leather Plain Pump, Leather Louis Heel, Nar- 
456 White Buck Sport Oxford, White Rubber Sole and eee Pee reer 3.00 
err rr 2.75 245 Dull Kid Plain Pump, Leather Louis Heel, Narrow 
295 White Canvas Oxford, Plain Toe, Covered Louis Heel, TE, EP oeiinkidn0es6nnunedeeedenedekhetandeneneses 3.00 
BU, To. 0:6: 65.064 4c bbsecondeesceneanvcbesesenneeeuce 2.15 248 White Canvas Plain Pump, Covered Louis Heel, B-D.. 2.60 


Plain Pumps in Patent Leather, Dull Kid and White Canvas. 
Boots in Brown, Gray and Black. 
High and Low Heels. 


Send for Illustrated Circular and Price List 


THE BOARDMAN SHOE CO. ““:2%u2"" 














Watch for Our Announcement of the 


NEW HANDY LACE TIPPER 
WORLD SUPPLY CORPORATION 


Longacre Building 


Cor. 42d St. and Broadway New York City 


] Baye-tytet-tge| 
MIRRORS im fine felt 


That Are Practical ootwear 
as well as Attractive 


Streit furniture satisfies \ 
the most critical. Send : v - Samp . 


for illustrated catalog. ited upon 
venuset. Ask 


C. F. Streit Mfg. Co. ae Pataic 
1047 Kenner Street : 
fa ndard ate Soenpan 


Cincinnati Ohio ! 
West Alhambra California 
New York, Chicago. San Francisco 
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ALL the force of our years 


of consistent advertising for 
“Onyx” would have been lost 
if the quality had not always 
been what we told the public 


to expect. 








“Onyx” & Hhostery 


HOCUOGUOOEREROOOLOGOUOUGEROOEOGEUUOGEEDONGOGECOGUNOOEOODSEOGEUOESEOEONOSOOOONEOOONOOEE 


is today the most “in demand” 
everywhere as a logical result. 


SOMCUUUENEGUGETENeNOeUeNOeTNACUeTaAeUaeTeeasaususeeevuesaenesasaeaeaerauserssgeaessususesenssaususesausesdtisnsazavazagnane 





Emery 6 Beers Company, inc. 


Sole Owners of “‘Onyz’’ Hosiery 
BROADWAY AT 24th STREET 


NEW YORK 
PHILADELPHIA OFFICE BOSTON OFFICE CHICAGO OFFICE 
1033 Chestnut Street 31 Bedford Street The Lytten Bidg. 

















: Titi 
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‘o> We SSSSSSSSSSSSSSSSSSSKSSSSSSSSHRSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSESSSSSSSSSSSssssssesaeaasaa —< 


THE MARSHALL’ SAMPLE TRAY 


MA LINE WITH A RECORD FOR RESULTS 
“It’s Always Fair Weather” 









a Se 








0854. Heavy Viscolized 
Shoe, Broad Tread, Cap 
Toe, Civilian type. On the 
“How’s That” last. 








C:'S*MARSHALL:> COMPANY 
BROCKTON , MASS. 
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A WHITE THAT IS RIGHT 


A most attractive and 
seasonable style of 


THE CORRECT DODGE 


that is IN STOCK ready 
to ship NOW. 





In Stock 
No. 232 


White Sea Island Opera, 2% inch 
Haif Louis Heel, White Ivory Sole. 
Sizes and Widths: AA, 4-7; A, 
3%4-7; B, C, D, 2%-7. Price. .$2.35 


NATHAN D. DODGE SHOE CO., Newburyport, Mass. 


Boston Office—183 Essex St., Rm. 706, Mr. Phil. Mitchell. New York Office—809 Marbridge Bldg., Mr. Harry S. Kushins. 
Philadelphia Office—600 Denckla Bldg., Mr. Jos. Shaw. Chicago Office—1TN% Great Northern Bldg., Mr. M. C. Oberdorfer. 
San Francisco Office—417 Pacific Bldg., Mr. Sol. Schweitzer. 





























June 8, 1918 


BOOT AND SHOE RECORDER 


81 














Announcing Our Latest Production 


ACE CALF 


A colored leather of distinctive character, with a deep 
brilliant lustre and silky texture. 


It is the newest and most desirable colored calf leather 
—especially adapted for men’s and women’s fine shoes. 


J. S. Barnet & Sons, Inc. 


Tanneries at LYNN, MASS., U. S. A. 
Salesrooms, 75 South St., Boston, Mass., U. S. A. 
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COCO 


RANGELEY MOCCASINS 


FOR SUMMER WORK—FOR SUMMER PLAY 
UNSURPASSED FOR COMFORT AND WEAR 


PU 





STOCK NO. 850 STOCK NO. 841 





STOCK NO. 841 

This is a 5-inch model that keeps out the dirt, protects the 
ankles without excessive weight—an admirable light-weight hik- 
ing shoe that has won approval by all who wear them. 

The description of this shoe is as follows: Chocolate Elk Range- 
ley Moccasin, 5 inches high, Duflex Fibre Sole, one-half inch 
spring heel, In Stock 6 to 12 DE. To Order 6 to 12 A to FF. 
This moccasin is also made with a double Elk Sole and with 
a double bark tanned sole. Same s y!e for women, boys and 


STOCK NO. 850 


The Oxford height shown above is the lightest and coolest for 
camp, canoe, tennis, or summer comfort around the home. The 
description of this oxford is, as follows: Chocolate Elk, Range- 
ley Moccasin—Oxford height—Double Elk Sole, Spring Heel— 
In Stock, 6 to 12 D-E; To Order, 6 to 12 A to FF. 

This same type of shoe is made with a double bark tanned sole 
and also with the Duflex Fibre Sole. Same style for women, 





boys and youths. youths. 














Complete Catalog on Request 


G. H. BASS & COMPANY 


WILTON SHOEMAKERS MAINE 


PU EET 








STL 











OU HINARI AM PM A 


PLAN 


‘ Beskens Ssinnus-Readl Good Buide Books 


The Recorder Library Is a Veritable Gold Mine 
of Better Business Methods 


We have gathered together a most complete Each one of these books was prepared by 


library of business information for those ™en who are recognized experts in their par- 
ticular field. They do not deal in theories, 


cunt 





progressive business men who appreciate the 


value of new ideas and new methods. 


Custom Order Book, $1.50. A book of fifty order forms, with dupli- 
cates for reference and complete set of instructions for the correct 
measuring of special pair orders. 

Man and His Feet, 10 cents. Reprint of investigations and research 
work conducted by the New York Police Department for better feet. 
How to Advertise, Geo. W. French, $2.00. How to prepare adver- 
tisements—how to plan and plot advertising. 279 pages. 115 il- 
lustrations. 

First Advertising Book, “Cherrington,” $2.00. 596 pages of actual 
experiences in successful advertising. Does not deal in theories, 
but is filled with tried and true advertising plans. 

The Manual of Successful Storekeeping, $3.00. Brimful of ideas for 
selling plans, prepared by H. Hotchkin, for ten years advertising 
and sales manager for John Wanamaker. 

Advertising as a Business Force, $2.00. Another of Prof. Cherring- 
ton’s wonderful business books. Contains the real “reasons why” 
you should advertise, and tells you how to do it successsfully. 
“Advertising—Selling the Consumer,” $2.00. Selling the Consumer 
is the most important thing in advertising. Mr. John Lee Mahin 
tells just how to do this. 


Order by title. Send cash with order and if at the end 


but present real practical plans and sugges- 


tions for the promotion of your business. 


The Awakening of Business, $2.00. One of the most helpful and 
inspiring of business books. 240 pages of plain, forceful truth for 
live business men. By Edward N. Hurley, former Chairman of the 
Federal Trade Commission. 

The Shoe Industry, $1.25. Takes you right into the shoe factory. 
Shows how lasts are made, patterns are drafted and every step in 
shoe making from cutting room to shipper. By Frederick J. Allen. 
The Soldier’s Foot and the Military Shoe, Munson, $1.50. Approved 
by the U. S. War Department. The anatomy and use of the foot. 
The Military shoe and how to fit it. The care of the feet and the 
shoe. 54 illustrations. 
The Shoe Craft, $1.25. E. W. Burt. A text book on association 
work. “The reason why” for association and organization work. 
‘The development of business by organization. 

Faust’s Complete Card Writer, $1.25. Takes up in consecutive order 
every medium used in making show cards. Complete set of alpha- 
bets and show —_ Special holiday cards, border designs, orna- 
ments and numera 

Retail Selling, Tube. $1.50. A practical course in selling by James 
W. Fiske, Director of Selling Service, Lord & Taylor. 326 pages 
of simple principles in selling for progressive merchants. No 
theories, but practical throughout. 


of five days you feel that any book you buy is not 


well worth the price, return the book and we will refund your money at once. 


BOOT AND SHOE RECORDER PUBLISHING COMPANY 


207 South ni Boston, Mass. 
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Junebrides 


invariably select 


their footwear with 


more than ordinary 
core and never fail 
to be eminent|y 
pleased when shown, 


Reed tyke 


flkeir beauty and 
refinement never 
fail 4o result ir 
profit for every 
retailer who urges 
their purchase~ 


E-P-Reed& Co, 


ROCHESTER,N. 


NEW YORK OFFICE 
299 BROADWAY ra 
WDFGIBSON. M6R. 
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Military Requirements 
BOOT JACKS 


Made of selected hard wood, polished 
with a hard wax, hand finished 
The Folding Boot Jack has had the preference for 
years, and especially so since receiving the popu- 
lar approval of the Army Officers. 

















LEATHERED 
with serviceable ooze, the non-slip pad of 
corrugated rubber 





The leather a rich dark tan shade securely fastened with 
brass pins, and set flush with surface of the Jack lends 
the finished appearance usual in Miller products. 


$1.00 EACH 


BOOT HOOKS 


HANDLES FINISHED RED 
METAL NICKEL PLATED 






PRICE 45 CENTS 
The Pair 


0. A. MILLER TREEING 
MACHINE COMPANY 


BROCKTON, MASSACHUSETTS 








Til 


DANIEL GREEN 


QUILTED SATIN NEGLIGEE 
SLIPPER 


No. 5000 
Sizes 2 to 8. Width D. 
Shirred satin ribbon 
trimming. Rhinestone 





. ornament. Leather 
Coe’ t \ sole. No Heel. Me- 
am i Straight 
Te 


Turn process. 





Colors: Black, Light Blue, Lavender, 
Pink, Rose. Price to Dealers, Pair $1.25 


Daniel Green Felt Shoe Company 








Stock Division, 25 Madison Avenue, New York 











Shoe Knowledge 


That You Need 


You’ll find it all in “The 
Shoe and Leather Lexicon’’ 


“The Shoe and Leather Lexicon” defines and illustrates 
every trade and technical term used in the shoe and leather 
business, from the raw product of the tannery and mill 
through all processes to the finished shoe. It contains 
correct anatomical drawings of the foot, tables of foot and 
last measurements, standard carton sizes, classifications 
of leather, and standard size lengths of last measurements. 


It is, in short, a complete correspondence course in 
one handy little volume for only 40 cents a copy. 


3 copies for $1.00. 


Boot and Shoe Recorder Pub. Co. 


207 South Street, Boston 








Trade Marks in Foreign 
Countries 


Do you Realize the Importance of Protecting your Foreign 
Trade in Cuba, Mexico, the South American Countries and also 
in Europe, Asia and Africa? J 

Certain Foreign Countries award exclusive trade-mark rights 
in a trade name or mark to the first appli t, irrespective of 
prior use by another. This allows the piracy of valuable trade- 
marks in such countries. 

The Boot and Shoe Recorder maintains a Patent and Trade- 
mark Department fully equipped to promptly handle your ap- 
plications for Registration of Trade-marks in all Foreign Coun- 
tries, as well as in the United States. Address all Inquiries to 
Boot and Shoe Recorder Patent and Trade-mark Department, 207 


South St., Boston, Mass. 
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BOOT AND SHOE RECORDER 


Changes in Business 
The Last Week’s Failures, Suspensions and Changes 


Failures 


Holyoke, Mass.—Gordon Bros., formerly shoes, 
reported Louis and Morris Gordon have filed a 
voluntary petition in bankruptcy, with liabilities 
scheduled at $3,741.02 and no assets. 

Hanford, Calif.—Jaffe’s (M. Jaffe, Prop.), shoes, 
etc., reported assigned. 

Santa Paula, Calif—Howard C. Tubbs, shoes, 
etc., reported assigned. 

Orlando, Fla.—Ben Solomon, shoes, etc., reported 
petitioned into bankruptcy. 

Davenport, Ia.—Falk & Bolte Shoe Co., 
ported petitioned into bankruptcy. 
Dewoit, Mich.—J. Goldman, Est., shoes, reported 
involuntary petition in bankruptcy has_ been 
filed against Ida Lebetsky, who is reported owner 
of this business, operated under the above name. 
East Side Boot Shop, shoes, reported some time 
ago Louis Percitz of this concern was subject to 
the draft, and sold out his interest to his partner, 
Harry Schechter, and now the latter has been 
drafted, and the affairs of the subject concern, 


shoes, re- 


and also the store which had been conducted by : 


Mr. Schechter at 416 Hastings St., are reported 
in difficulties, and a trust mortgage given, and 
relatives of Mr. Schechter are offering 40 cents 
on the dollar for a release. 

Wibaux, Mont.—Wibaux Mercantile Co., shoes, 
etc., reported assigned. 

Brooklyn, Y.—Reggio & Bonti (2172 Fulton 
St.), shoes, reported closed by sheriff. 

New York City.—J. Spector & Co. (285 First 
Ave.), shoes, etc., reported petitioned into bank- 
ruptcy. 

Middletown, N. Y¥.—O. & W. Dry Goods Store, 
Inc., shoes, etc., reported upon going over the 
affairs of the above it is the opinion that at 
the present location and with the stock on hand 
the company cannot continue business, and if 
the 20 per cent were paid in cash it would be 
impossible for them to continue long enough to 
meet the first note. The concern has therefore 
consented to turn the stock over to the creditors 
for immediate liquidation. The store has been 
closed; an inventory will made immediately, 
and the business will be liquidated, the proceeds 
divided pro rata among all the creditors. 

Marshall, N. C.—Ebbs & Holcombe, shoes, etc., 
reported in financial difficulties, have turned over 
entire stock to T. N. James as mortgagee, who 
has closed the store, and the acceptance of a 50% 
offer of compromise is being recommended to 
creditors. An inventory sets forth assets of 
$9,161: composed of merchandise on _ hand, 
$7,658; fixtures, $503; accounts receivable, 
$892, and cash in bank, $106. The liabilities 
consist of T. N. James’ mortgage, $5,274, and 
bills payable, $5,811. 

Cleveland, Ohio.—C. W. Kohler, shoes, reported 
filed a voluntary petition in bankruptcy with 
only nominal assets. 

Sapulpa, Okla—Bennett & Pitts (Quality Shoe 
Store), shoes, reported asking general extension. 

Chicago, Ill—-Geo. Morris (6912 N. Clark St.), 
shoes, reported petitioned into bankruptcy, re- 
posed liabilities of $1,280.79, with assets of 
$2 


Detroit, Mich—East Side Boot Shop, shoes, re- 
ported embarrassed. 


Auburn, Me.—Ashe, Noyes & Small Co., shoe man- ‘ 


ufacturers, reported made an assignment May 21 
to E. Farrington Abbott, of Cushman-Hollis Co., 
Auburn, and Charles Ault, of Ault-Williamson 
Shoe Co., of Auburn, Me. The liabilities are 
reported to be around $175,000; nominal assets 
about the same amount. This business was es- 
tablished in 1898, a Maine corporation. Mr. 
Ashe died about a year and a half ago. Just 
prior to his death Mr. Small, who was an active 
factor in the business, became an invalid and 
was unable to give any attention to the busi- 
ness. John H. Littlefield, who had formerly been 
connected with the National Shoemakers, in Lew- 
iston, Me., then became identified with this cor- 
poration. Sales increased in 1915 and 1916, but 
fell off in 1917, when the total production was 
around $350. 000. Figures at the closing of the 
firm’s year, September 29, 1917, were as follows: 
Assets, Merchandise $114,740.60, cash $6,386.39, 
accounts rec. $49,129.51, notes rec. $150, real es- 
tate $49,651.92, machinery $31,410.47; total, 
$251,468.89. Liabilities: Accounts payable, $$6,- 
117.50: notes payable $93,024.50, capital stock 
$43, 800, surplus $48,526.89; total, $251,468.89. 
Charlottesville, Va.—J. E. Bradley Shoe Co., shoes, 
reported J. E. Bradley, who is understood to be 
practically the owner of the business, has been 
adjudged bankrupt and the first meeting of cred- 
itors was called for May 24. 
Norton, Va.—J. . Richmond & Co., shoes, etc., 
reported assigned. 


Sharps, Va.—W. H. Sandy, shoes, reported em- 
barrassed. 

Staunton, Va.—I. K. Roby, shoes, etc., reported 
assigned. 

St. Louis, Mo.—Gabriel Scheiner, shoes, reported 
filed voluntary petition in bankruptcy, scheduling 
assets of $7,178 and liabilities of $6,882 

Brooklyn, N. Y.—Louis Kellner, shoes, reported is 
offering a settlement of 70%, 60% in cash and 
10% in two notes endorsed by his wife, payable 
respectively in three and six months. 

Phillips Bros. (1949 2d Ave.), shoes, reported 
embarrassed. 

Morris Poloner, boots and shoes, reported Mr. 
Poloner in a letter to one of his creditors states 
that having found it impossible to continue in 
business he sold his stock which at cost prices 
amounted to $1,800 for $1,050, and that all 
local creditors have accepted 75% each in settle- 
ment of their claims in cash. 

Omaha, Neb.—Stanley W. Skeen, shoes, reported 
assigned. 

Brooklyn, N. Y¥.—Geo. M. Chanowitz (57 Lee 
Ave.), shoes, reported meeting of creditors called. 

Lily Shoe Co., shoe manufacturers, reported 
meeting of creditors called. 


Changes 


Haverhill, Mass.—Ruddock Shoe Co., shoe manu- 
facturers, capital stock increased by $50,000. 
National Wood Heel Co., heel manufacturers, 
incorporated with a capital of $7,500. 

Charles W. Arnold & Co. Corp., cut sole man- 
ufacturers, capital stock increased by $50,000. 
Lynn, Mass.—Rogers & Briggs, Inc., shoe manufac- 

turers, incorporated with capital of $71,200. 
Worcester, Mass.—Basler Shoe & Leather Co., felt 
shoe manufacturers and _ leather, removed to 
Brockton, Mass. 
Wellesley, Mass.—E. B. Parker, shoes, reported sold 


out. 

Salem, Mass.—Cass & Daley Shoe Co., ie man- 
ufacturers, capital stock yom om by $75,000. 
Dover, Del.—Liberty Sole and Tire Co., manufac- 
sor ig fibre soles, etc., incorporated with cap- 

ital o 

Atlanta, Ga —Carlton Shoe & Clothing Co., shoes, 
etc., J. Frank Price admitted. 

Oberlin, Kas.—Chas. H. Elliott (Oberlin Cash 
Store), shoes, etc., succeeded by H. C. Gafford. 

Keokuk, Ia.—Maas & Bode, shoes, succeeded by 
J. V.._D. Maas. 

New Orleans, La.—Cyril 
Store), shoes, discontinu 

Bartlett, Ia.—Thornton Fs Steele, dry goods and 
shoes, sold out to J. T. Ettleman. 

Birmingham, Ia.—C. L. Beitle bought George 
Manning’s interest in the dry goods and _ shoe 
business of Burch & Manning; new name, Burch 
& Beitle. 

East Peru, Ia.—A. Fennimore, dry goods and shoes, 
sold out to L. G. Nuzum. 

Lenox, Ia.—Lenox Mercantile Co., dry goods and 
shoes, incorporated capital $20, 000. Incorporators, 

. Sealy, president. 

Elkhart, Kan.—J. A. Swan, dry goods and shoes, 
sold out to John Tucker. 

Partridge, Kan.—W. C. Harsha & Son, dry goods 
and shoes, sold out to a Mr. Schuller. 

Barrett, Minn.—B. Barlow bought dry goods 
and shoe business of Andrew Linder. 

Hooper & Son, shoes, succeeded 
by H. C. Pride. 


Logansport, Ind.—Thos. Meyer, shoes, discontinued. 

Norwich, Conn.—Norwich Nickel and Brass Co., 
display — etc., business being merged with 
that of J. Palmenberg’s Sons and the Jacob 
Kindlimann "ase Co., New York City. 

Carleton, Mich—Edwards & Adams Co., shoes, 
etc., sold out shoe department to W. L. Hood. 

Green Isle, Minn.—Greene Isle Mercantile Co. (M. 

S. Fahey), shoes, etc., sold out to Karon Bros. 

Shubuta, Miss.—Patton Bros., shoes, succeeded by 
W. H. Patton & Son. 

Brooklyn, N. Y.—Louis ,Reisman, shoes, in our 
May 11 issue, under this heading, we reported 
that Mr. Reisman sold out his business at 5202 
Fifth Ave., to Albert Heilbrun. We are in re- 
ceipt of a letter under date of May 17, from 
Mr. Reisman in which he states that this is ab- 
solutely untrue—that he retired from all active 
business life, after selling his entire stock at pub- 
lic auction, at which Mr. Heilbrun purchased a 
few dozen pairs. Mr. Reisman states that his 
stock was bought up by dozens of shoe merchants, 
who were present at the sale, and not one indi- 
vidual, as we stated. We make ee of our 
May il report in justice to Mr. Reisman. 

Lattemann Shoe Mfg. Co., shoe manufacturers, 
capital increased to $6 

Cloquet, Minn.—Kolseth & Anderson, dry goods 
and shoes, dissolved partnership. Ole Kolseth 
continues. 


Kamien (Guaranteed 


Brooklyn, N. Y.—Julius Tull, shoe manufacturer, 
succeeded by Heim & Tull, Inc. 


St. Louis, Mo.—Juvenile Shoe Corporation of Amer- 
ica, shoe manufacturers, after June 1, Kaut- 
Reith Shoe Co. will be owned and controlled by 
the above company, which has also bought the 
John Foster Co., Beloit, Wis. Mr. Reith, presi- 
dent; John Foster, vice-president. Capitalized 
for $1,000, 

South Paris, Me.—Paris Shoe Co. plant sold to 

Iton C. Wheeler, acting for non-resident parties. 

Red Wing, Minn.—F. A. Sommer, shoes, will 
close out his business. 

St. Paul, Minn.—Three Leather Goods Ten Form 
Corporation. Isaak Orloff, doing business as the 
Orloff Leather Gompany, 482 Robert street, has 
been joined in business _by John B. Benson, who 
for 18 years has been in the same line of busi- 
ness in St. Paul, and by Oscar M. Benson, for 
many years in the same business in Minneapolis. 

corporation has been formed under the laws 
of Minnesota, with a capital of $100,000, under 
the name of Orloff Leather Company, Inc. The 
company will continue business for the present 
at 482 Robert St. and will deal in leather goods, 
shoe ‘store supplies and automobile supplies of 
every «kind. 

Monroey*Mich.—Walkover Boot Shop sold out to 
Elmers-L. Volkmor, who operates a chain of 
shoe «stores in Ohio. He will continue the store. 

Genoa, «Neb.—Max Venger, shoes, etc., will re- 
movesto Merna. 

Ashuelot;; N. H.—The Ashuelot Shoe Co. voted to 
increase the capital stock from $25,000 to 


$50, 
Brooklyn; “N. Y.—Crescent Shoe Mfg. Co., shoe 
manufacturers, out of business. 
Weissman Shoe Co., Inc., shoe eat ee 
incorporated with capital of $50, 
uis Kramer (179 Nassau ray shoes, re- 
ported sold out. 
New York City.—Abraham Goldstein (281 Stanton 
St.), shoes, reported sold out. 
Fich Preserver Shoe Co., ee shoes, etc., in- 
corporated with capital of "$10,000 
Seiser & Braff (284 Stanton St. ), shoes, sold 
out. 
Star Leather Trimming Co., Inc., 
turers, incorporated with capital of $5, L 
Cassel Bros. (“‘Cassel’s Bootery’’), shoes, re- 
moved to Union Hill, N. J. 
John Zamecnik (1353 Ave. A), shoes, discon- 
tinu 
Antone Zoufaly (363 E. 7st St.), shoes, 
sold out. 
Toledo, Ohio.—Hoskin Shoe Co., recently incor- 
porated with capital of $30, A 
Akron, Ohio.—Nobil Shoe Co., recently incorporated 
with capital of $30,000 
Philadelphia, Pa.—Poplar “Sample Boot Shop (710 
Poplar St.), shoes, out of business. 
Morris Silverstein (626 N. 2d St.), shoes, sold 


out. 

Berwick, Pa.—Coblentz Bros., shoes, etc., dissolved 
partnership—succeeded by Alexander Coblentz. 
Lebanon, Pa.—Isaac Mann & Son, shoes, etc., will 

discontinue. 

Lyndora, Pa.—Sam Oram, shoes, etc., sold out. 

Hughesville, Pa.—Hughesville Shoe ., shoe man- 
ufacturers, incorporated with capital of $60, 

Boonshill, Tenn.—C. A. Couch, shoes, etc., suc- 
ceeded by Couch & Smith. 

Comanche, Texas.—Tate Bros., shoes, etc., dis- 
solved partnership. 

Seattle, Wash.—Schroeder Shoe Co., shoe manufac- 
turers, succeeded by the Forester Shoe Co. 

Bayfield, Wis.—Bayfield Store (C. K. Clauson), 
shoes, etc., discontinued. 

Reedsburg, Wis.—Stolte, Dangle & Foss, shoes, 
etc., succeeded by Schwenke Bros. 

Luray, Va—J. Y. Mason Co., shoes, etc., suc- 
ceeded by “‘Mason, the Gents’ Furnisher.”’ 

Prince Rupert, D. C.—Harvey E. Peck, shoes, suc- 
ceeded by Scheinman & Lando. 

Preston, Ont.—The Hurlburt Co., Ltd., shoe man- 
ufacturers, incorporated with capital of $150,000. 

Council Bluffs, Ia.—Boston Store will discontinue 
their men’s and boys’ clothing and shoe depart- 
ments. 

eng R. I.—David Carey Shoe Store, sold 
out to J. Scallin, dividing his time between 
the Modern, Shoe Store, 720 Elm street, Man- 
chester, N. H., and the Carey Shoe Store. Fred 
Chennette is acting as manager of the Man- 
chester enterprise. 

Bristol, Vt.—Selz Royal Blue Shoe Store, shoes, 
opened for business with G. F. Miller as sole 
proprietor, Mr. Berdahl having closed out his 
interest. 

Fennimore, Wis.—Sydney Weber will close out his 
shoe business, he having joined the navy. 

State Line, Wis.—W. S. Bates bought the dry 
goods and shoe business of Wm. Mahar. 


manufac- 
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SALESMEN WANTED 


“Recorder” rates for space less than one-eighth 


7 times 13times 26 times 52 times 


$2.75 


Space 1 time 
3 linch ..... . .$4.00 $3.00 
: Zinch....... 8.00 6.00 5.25 
Sinch....... 12.00 9.00 7.75 
i eee 15.00 12.00 


10.00 


Payment in advance is required, except when regular advertisers, as amounts are too 
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Classified and Opportunities Department 


OSITIONS WANTED: Three cents per word for each 
Minimum amount accept 
For other ““Want” advertisements, five cents per word for 
Minimum amount accepted, 
g will be received up to five o’clock 
Tuesday, P. M. When advertisers desire answers to come in 
care of this office, twelve words must be allowed in each ad-' 
vertisement for address. When advertisers desire replies for- 
warded direct to their address, each word of the address must 
be counted in the advertisement and paid for accordingly. 
Answers to ads. must be sent under letter postage. 


insertion. 


each insertion. 


$2.50 $2.00 
4.75 4.00 
7.00 6.00 
9.00 8.00 


small tu open accounts. 


Ads. under this headin 
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ed, sixty cents. 


ne Dollar. 








SALESMEN WANTED 


SALESWOMEN WANTED 








ALESMAN wanted to sell a real live line of 
ladies’ novelty shoes, carried in stock, for the 
city of Chicago and surrounding territory. Have 
own salesroom in Security Building. Must have 
good following and good references. Only those 
who can produce results need reply. Salesmen also 
wanted to sell above line in other territories. Write 
to Style Shoe Co., 1400 Washington Ave., Si. 
Louis, Mo. 


WANTED—Two experienced shoe salesmen for 

southern department store trade, over draft 
age. Good salary and pleasant working conditions. 
Apply Box 415, Pine Bluff, Ark. 


GHOE SALESMAN—Good experience, Ohio city, 
200,000. State age, salary and give reference 
first letter. Address A2111, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


SOUTHERN SALESMEN—To carry about 20 
samples men’s Goodyear welts at $3. In tans, 
guns and vici kid. Commission 5%. State terri- 
tory covered and other lines carried in first letter, 
also references. Address ‘‘Welts,’’ care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 


WESTERN work—Shoe manufacturers want 
salesmen for established territories in Minne- 
sota, Dakotas, Wisconsin and Nebraska. Complete 
stock, popular prices, high-grade line. Address 
A2101, care Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 

















SUCCESSFUL TRAVELLING SHOE 
SALESMEN—Handling a non-competitive 
line of men’s (or women’s) shoes on a com- 
mission basis, to also sell our new, high- 
grade Edmonds Army Shoe, as a side line 
on a 5% commission basis. Our entire 
factory being devoted to the making of this 
one shoe means that ““‘When Quality is the 
Same, Edmonds Prices are Lower—When 
Prices are the Same, Edmonds Quality is 
Higher.” We use the latest improved Dr. 
Munson regulation U. S. Army Last. 
We have incorporated several new and 
exclusive features which mean a_ bet- 
ter fit and longer wear. There is no 
shoe like the Edmonds Army Shoe and 
its low price will surprise you. Guar- 
anteed solid leather throughout. Dressy 
in appearance. A fast, all-round seller 
with shoe and general store merchants. All 
sizes (5 to 12) on widths (A to EE) al- 
ways carried in stock and immediate deliv- 
eries are guaranteed. If you are a “‘live- 
wire” with an established trade and a clean 
record and can sell our average weekly 
minimum for your territory, better write 
us at once, as territories are going fast. 
Send references with full particulars as to 
exact territory covered, lines handled and 
amount of sales. Edmonds Shoe Company, 
Burleigh and Weil Sts., Milwaukee, Wis. 





WVANTED—Experienced shoe salesman, must be 
acquainted in territories mentioned. Estab- 
lished trade in Washington, Oregon, Idaho, Minne- 
sota, Oklahoma, Arkansas, Tennessee, North Caro- 
lina, Illinois, Virginia, Kentucky, Nebraska and 
Iowa. Representing a line of Milwaukee work 
shoes, men’s, boys’ and little gents’. High cuts, 
bluchers, outings, Goodyear welts and nailed. Give 
references, experience, age, etc. Address A2105, care 
Boot and Shoe Recorder, 207 South St., Boston, 


lass. 
ANTED—Competent retail shoe salesman. Give 
experience, age, salary expected, whether mar- 
ried or single; full particulars in first letter. Must 
be A-1 ladies’ salesman and turnover man. Address 
Walk Over Boot Shop, Altoona, Pa. 
ANTED—Experienced shoe salesman. Good 
opportunity for right man. McCoy’s, 515 
Market St., Steubenville, Ohio. 











Salesmen Wanted 


SALESMEN WANTED—Experi- 
enced men, with established trade, 
to carry an in-stock line of extra 
value boys’ shoes in several Middle 
Western territories. Commission 
only. Address in confidence giving 
details of experience, FEDERAL 


SHOE COMPANY, Lowell, Mass. 














WANTED 


Salesman for the Cotero Tongue Pad as a 
side line. Easiest selling proposition on 
the market. Big commissions. Pocket 
Sample line. Write today. 


COTERO CUSHION MFG. CO., 
Burr Bldg., Scranton, Pa. 








WANTED 


Salesmen and Saleswomen 


Salesmen and saleswomen for 
big New York State, city shoe store. 
Must be clean-cut and ef ficient. Ex- 
cellent working conditions and fu- 
ture. Positions pay $25.00 and up 
according to ability. 


Address MR. WITTMANN, 496 
Main St., Buffalo, N. Y. 














HELP WANTED 


Goop wages and permanent position for qualified 
shoe salesmen and_ saleswomen. Hofheimer 





Brothers Company, 444 Main St., Norfolk, Va. 


‘ 


WANTED 
SHOE SALESLADIES 
Steady positions. Good salary. 
Write O’Connor & Goldberg, 205 
S. State St., Chicago, III. 














HELP WANTED 


WANTED 


A WINDOW TRIMMER 
by a large shoe firm in the Middle 
West. Good salary. Wonderful 
opportunity for right man.  Ad- 
dress A-2113, care Boot and Shoe 
om, 207 South St., Boston, 

ass. 














ASSISTANT BUYER 

and Merchandising Expert 
By one of the largest Shoe Houses in East. 
Must understand modern stock-keeping sys- 
tems, preferably Dept. Store experience, 
besides being real shoe man. State full de- 
tails with minimum salary expected, in first 
letter. Same house has openings for high- 
grade salesmen who can earn top salaries. 
Address A 2110, care of Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 














LINE WANTED 


FOR Michigan and Ifndiana—Strong Eastern line 

wanted for next season by experienced sales- 
man; 20 years on the territory. Address A2052, 
care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 


PECIALTY shoe lines wanted for Cuba and 
Latin America by export commission house 
well acquainted with trade in_ those territcries. 
Strictly commission. Address A2109, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 


CAPABLE, successful salesman, A-1 style and 
pattern man. Knows the game thoroughly. Is 

open for a proposition. Address A2106, care Boot 

and Shoe Recorder, 16 State St., Rochester, N. Y. 

















FOR SALE 


R SALE—An up-to-date shoe store, located 

right in the heart of a city with a population 
of 40,000. Located 10 miles from Boston, Mass. 
Will reduce stock to suit the purchaser. For full 
particulars address A2107, care the Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 
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FOR SALE MISCELLANEOUS MISCELLANEOUS 
XCLUSIVE shoe store for sale in a town of 
100,000 


about 4,000 people and one of the best farming DO YOU WANT TO SELL YOUR 














localities in northern Illinois. Stock of about STORE? 
$15,000 of shoes and rubbers, doing a strictly cash 7 - Milb dt 
business of about $30,000 annually, and only one PROFITABLE SERVICE rendered to Re- =. ra 
competitor. Splendid chance for someone wishing tail Merchants. We close out stocks of ; 
o> Sesame a good paying business. III health tne merchandise at 100 cents and better. “4 Ladders 
only cause of my wishing to sell. Stock thorougoaly . i "Gales 
clean and staple. Address A2108, care of Boot and we eS ee ietien puser 1 e Now In Use 
Shoe Recorder, 207 South St., Boston, Mass. ‘ a? ee 
showing a new profit to the Retailer. sa Milbradt Ro! St 

RAFTED a ° ll a ae t d Sixteen years conducting Trade Building, po are ha used 

D F i. eS “Ti ‘ “_ a 403 Stock Reduction and complete closing out throughout the country 
‘our-year lease at ym ’ igier Dros., Advertising Special Sale Campaigns for They are real time and 


money savers and are 
noiseless. Shipped sub- 
ject to approval and sat- 
isfaction guaranteed. 


Spring St., West Hoboken, N. J Retail Merchants. 


ALL SIZE STOCKS HANDLED 


H ’*s S i ii dorsed b: holesal 
RINEX SOLES FOR SALE _ | Harper's, Service is endorsed by whole 








5,000 pair 101-2 iron Black Rinex Soles for merchants. For particulars mention size of . P 
sale at a discount. If interested write the Farming- stock and object of sale. Milbreds Lett ean 
ton Shoe Mfg. Co., Dover, N. H. C. N. HARPER & COMPANY, Inc., every kind of shelving. 


140 So. Dearborn Street, Chicago, Illinois 











Milbradt Mfg. 

Company 

2410 N. 10th Street 
St. Louis, Me. 





TO INVEST Wanted At Once 
. for Department Store 
WANTED—TO INVEST for Cash 


From Manufacturers’, Retailers’, or Surplus 


stocks of 
$10,000 to $25,000 - SHOE 


re age shoe “~~ ¥ Feng 
A- » care Boot and Shoe Re- * 
corder, 207 South St., Boston, Mass. No quantity oo oe Short leases 


GLOBE MDSE. CO. 


Indianapolis, Ind. 




















































































WANT ED TO PURCHASE 23 Stapeneed Bae Now Task City 
Merchandise of All Kinds Purchased Y yy 
th ° 4 y 4 
. © Bicycle [3 
E STEP 
a LADDERS 
a are made 
= in : — BZ 
= styles an Z 
= We Buy for Cash to fit all 
a Manufacturers’, Jobbers’ and kinds of Z| 
. reared F.E.MYERS & BRO. 
S| NO QUANTITY TOO LARGE gaisg th oe tala aA t 
a We alee parchase entire | otocke me and i 
= ‘om ers or manuiac ad i 
Ld wat jonny ax ilies _ = 4 “y 4 i 
| Short Term Leases Taken Company 
7 Highest Cash Value 67 Randolph St. Metal Shoe Fitting Stools 
= jicago - - q 
ay lly oy And Floor 
=| 637 Broadway, New York, N. Y. . Mirrors 
L] Telephone 2248-2249 Spring * 
wtih lt The Influence of the 
Highest Cash Prices Paid Boot and Shoe | 


for entire shoe stocks. We also buy 


your surplus or slow sellers. Quan- RECORDER 


tities no object. Retail or whole- 
sale. Short term leases taken off 









your a. - 
ire or one us M4 : ; : 
Pe deny: 0! with retail shoe buyers is sae 
anes See the greatest aid your sales 
GLAUBERG & CO. gr y ore tor, The Chicago 
520-522 Broadway, New York, department can possibly Pries Wire Chair Co. 
Phene Spring 6680 h ; 
. ave or get. 621 N. LA SALLE STREET, 





hats, furnishing goods, etc. 



































aaa ieanaieat aaa cae ean aici 


Member of A iated B. Papers, Inc. 








ht price, at the right profit. 


Member of the Root 


BOOT AND SHOE RECORDER 


THE RECORDER CREED : 
Setting More Shoes Sold hee ge not only “‘more”’ but “‘right”’; 
the “a t fitting, for the ri 
The chief purpose of the “‘ 

depends the progress of the entire allied industries relating to s 


Annual subscription in United States, $3.50; per copy, 25 cents. Canadian, $5.00. 


Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 
aed at the Post Office, Boston, Mass., as second class matter 


ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


sold for the right pur 
This is the great problem of the retail shoe merchants. 
oot and Shoe Recorder” is to an solve it; for this is the basic problem upon which 

oes and leather; their production and distribution 


Newspaper Ass'n 

















[ WHERE TO BUY 


BOOTS AND SHOES. 
Arnold, M. M., Shoe Co., No. Abington, Mass. 68 
Bancroft-Walker Co., Haverhill, Mass...... 15-65 
Bass, G. I ‘o., Wilton, } 
Bates, A. J. 
Boardman Shoe 
Brown Shoe Co., 
Carter, J. W., 
Chicago, 
Chippewa Shoe Co., Chippewa Falls, 
Churchill & Alden Co., Brockton, Mass. .4th 
Clark, James, Leather Co., St. Louis, Mo. 
Front Cover 
Cotter Shoe re eS  errrerrre rr. 61 
Cushman, W. , & Co., Boston 
Dalton Co., ne Bo 
Diamond Shoe Co., New York City 
Dittmann Shoe Co., St. Louis, Mo....Front Cove 
Dodge, Nathan D., Shoe Co., Newburyport, 
Mass 
Ellis-Eddy Co., Haverhill, Mass............ 
Fiske Shoe & Leather Co., Boston, Mass...... 44 
Fox, Inc., Chas. K., Haverhiil, 
Friedman-Shelby Shoe Co., St. “Louis, 
Front Cover 
Ginzberg-Gordon Co., Inc., New York City. .18-19 
Green Felt Shoe Co., Daniel, Boston 84 
Harney Shoe Co., P. J., Lynn, Mass........ 6l 
Holmes, W. T., Co., Philadelphia 
Johansen Bros. Shoe Co., St. Louis, } 
Front Cover-20 
Johnson & Murphy, New York City 
Johnson, Stephens & Shinkle Shoe 
Louis, 
Katzman-Adler Shoe Co., Inc., 
Keith, The Preston B., Shoe Co., 
lass. 
Kelly-Buckley Co., Brockton, Mass.....2.... 76 
King, Inc., Mrs. A. R., Philadelphia. weaiéd Cover 
) ‘o., St. Louis, Mo....B | 


I ..Front Cwer-58 
Nashville, Tenn., and 


8 


Lane Bros. Co., 
Lilly, Henry, Co., } York City 
Lund-Mauldin Co. St. Louis, | 
Marathon Shoe Co.. Wausau, 
Malbon Shoe Co., Haverhill, 
Marshall Co., C. S., Brockton, 
Mayer, F., Boot & Shoe Co., Milwaukee, Wis. . 
McElroy-Sloan Co., St. Louis, Mo. .Front Cover-50 
Monitor Shoe Co., New York City 60 
Nu Baby Shoe Co., E Lynn, PTET 60 
Paff Shoe Co., Alexandria, 
Peters Shoe Co., St. Louis, Mo. 

Front Cover-3d Cover 
Powell & Campbell, New York City 15 
Reed, E. P., & Co., Rochester, N. Y 
Regal Shoe Co., Boston, 
Rhein Shoe Co., St Louis, | I 
Riemer Shoe Co., A. H., Milwaukee, Wis.... 
Rice & Hutchins, Inc., 
Roberts, Johnson & Rand Shoe Co., St. Louis, 

Mo Front Cover 
Samuels Shoe Co., St. Louis, Mo Front Cover 
Sargent Co., D. D., Salem, Mass............ 
Smith, Wm. Sumner, 

Solo Shoe Co., New 
Standard Felt Co., West Alhambra, Cal 
Stetson Shoe Co., So. Weymouth, Mass...... 
Stylo Shoe Co., St. Louis,. } 
Tober-Saifer Shoe Co., St 
Thompson Bros., Inc., Brockton, Mass...... 
Timson Bros., 
United States Rubber Co., New York City... 8-9 
Vinsonhaler Shoe Co., St. Louis, Mo.Front Cover-61 
Weimer-Wright & Watkin Co., Phila., Pa.... 17 
Williams-Hoyt & Co., Rochester, N. Y 
Wright, E. T., & Co,, 

LEATHER AND OTHER MATERIALS 
Barnet, J. S., & Sons, Inc., Lynn, Mass 
Beggs & Cobb Co., Inc 
Bristol Patent Leather Co., Boston... 
Creese & Cook Co., Boston, Mass............ 64 


Gallun & Sons, A. F., Milwaukee, Wis...... 16 
Hub Gore, Boston and New York 

Jones Co., F. E., 

Levor, G., & Co., Inc., ~ Gloversville, 

Locke & Co., Inc., H. E , Boston 

Standard Kid Mfg. Co., 

Traugott, Schmidt & akg Detroit, Mich.... 


FINDINGS AND SHOE STORE SUPPLIES. 


B-H-K Mfg. Co., Inc., New York City 

Bicycle Step Ladder Co., Chi 

Chicago Wire Chair Co., Chicago, 

Coburn Trolley Track Co., Holyoke, Mass... . 

Dudley, T. D., Co., Haverhill, Mass........ 

Emery-Beers Co., -Inc., New York City 

Empire Shoe Finding Corp., New York City. 

Essex Rubber Co., Trenton, N. 

Firestone Tire & Rubber Co., Akron, Ohio.. 

Goodyear Tire & Rubber Co., Akron, Ohio. .38- 

Gordon Mfg. Co., Providence, R. h 

J. & B. Sales Co., Worcester, Mas 

Laing, Harrar & Chamberlin Co., 

Lincoln Co., The, St. Louis, 

Milbradt Mfg. Co., St. Louis, Me 

Miller, O. A., Treeing Machine Co., 
Mass. 

Myer, F. E., Bros. Co., Ashland, Ohio 

Nathan Novelty Mfg. Co., New York City... 

National Cash Register Co., Dayton, O 

Narrow Fabric Co., Re ading, 

Scholl Mfg. Co., Chicago, 

Streit, C. F., Mfg. Co., Cincinnati, Ohio.... 

Whitcher, F. W., Co., 7 

World Supply Corp., N 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC 


Columbus Polish Mfg. Co., Inc., 
City 

Grifin Mfg. Co., New York City 

New York Dyeing Co., New York City 

Radium Dye Co., Kansas City, } 

Rogers Fibre Co., 

United Fast Color Eyelet Co., Boston, Mass.. 

United Shoe Machinery Corp., Boston 

United Shoe Repair Machine Co., Boston.... 

Whittemore Bros., Corp., Cambridge, Mass.... 


WINDOW DECORATIONS. 
Doty & Scrimgeour Sales Co., Inc., N. Y. City 
MISCELLANEOUS. 
Boston 
Syndicate, 


Brockton, 


New York 


Atlantic Printing Co., 
Brooklyn Purchasing 
Y 


Credit Clearing House, New 

Eaton, James Kent, 

Fitchburg Mutual Fire Insurance Co., 
DO. Mi dcckbegedetieressccdaseceuns 

Glauberg & Co., New York City 

Globe Merchandise Co., Indianapolis, Ind.... 

Greico, C., Commercial Art Co., Chicago, III. 

Harvard Engraving Co., bay Pe 

Hooper Printing Co., 

Hotel Chelsea, New 

Hotel Essex, 

Hotel La Salle, 

Hotel Martinique, New York City 

Journal Engraving Co., 

Kalter Merc. Co., Max, New York City.... 

Karrar, 

Merchants’ 
York 

New York Export Purchasing Corporation, 
New York City 

Tolman Print, Brockton, Mass.............. 

University Electrotype Foundry, Cambridge, | 
Viass. 

Van Praag Co., New York City 

War Savings Stamps..... 


Zoccola Co., Inc., The, Boston, 


Satan Building Service, New 


se, to the right wearer, in 


Foreign, $7.50 
Member of Audit Bureau of Circulations 





Published Weekly in the interest of the shoe 
merchant, wholesaler and manufacturer by the 


BOOT AND SHOE RECORDER PUB. CO. 
(Incorporated under Massachusetts Laws) 
CAPITAL $150,000 


OFFICERS OF THE CORPORATION 


CHARLES G. PHILLIPS, President 
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WALTER C. TAYLOR, 2d Vice-President 
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101 Tremont Street 


ARTHUR D. ANDERSON, Editor 
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PUBLISHERS’ NOTICE 


SUBSCRIPTION—The subscription price of 
the Boot and Shoe Recorder is $3.50 a 
year in advance, which includes postage 
in the United States, Cuba, Hawaiian 
Islands, Philippine Islands and Mexico. 
The price for Canada is $5.00 a year, in- 
cluding postage. 

FOREIGN SUBSCRIPTION—The price to all 
foreign countries except the above is $750 
per year, including postage. 

All subscriptions are payable in advance. 

ADVERTISING RATES—Card of Advertising 
rates furnished on application. For rates 
for Wants, for Sales, etc., see Want Page. 





OFFICES IN 


BROCKTON OFFICE: 224 Moraine St., Geo. 
. R. Hill, Manager. Telephone 507. 

CHICAGO OFFICE: 189 West Madison St. 

Telephone Franklin 5073. B. C. Bowen, 


Manager. 

ST. —_— — 1627 Locust St. B. C. 
Bow Manager. 

NEW YORK OFFICE: Room 97, Graham 
Bldg., 127 Duane St., H. a Scott, 
Manager. Telephone 959 Wort 

PHILADELPHIA OFFICE: 929 Chistant St., 
H. Walter Scott, Manager. 

HAVERHILL OFFICE: Chamber of Com- 
Bide, Haverhill National Bank 

W. R. Hill, Manager. 

ROCHESTER ‘OFFICE: Robert 
W. Woodruff, Manager. Telephone 1611-J. 

CINCINNATI OFFICE: 604 First National 
Bank Bldg., B. C. Bowen, Manager. Tele- 
phone Main 609. 

LYNN OFFICE: Fred A. Gannon. 

MILWAUKEE OFFICE: B. C. Bowen, Man- 


ager. 
FOREIGN DEPT.: 207 South St., Boston, 
Mass., Alex R. Zoccola, Director. 
Paris Office: 66 bis Rue Saint Didier, George 
E. Light, Manager. 
London Office: John C. Curtis, Manager, Man- 
sion House mbers, London, E. C. 
Australian Office: Cromwell Building, Mel- 
bourne, Wm. H. Elsum, Manager. 

Argentine Office: Elias N. Rocca, Balcarce 150, 
Buenos Aires. 

Spanish Office: Leoncio de Miguel, 20 Fuen- 
carral, Madrid. 

Cuban Office: S. Vidal Vidal, Manager, P. O. 
Box 148, Santiago de Cuba. 

Brazil: Leon Combacau, Ouvidor 71, Rio de 
Janeiro. 

Japanese Office: Yokohama, J. F. Wagen, Mgr. 





